
Santa Rosa. 
Out there. 

In the middle of everything



Economic Development Division

STRATEGIC INITIATIVES

• Industry Cluster Development

• Innovation & Entrepreneurial Development

• Business Climate, Culture & Communication

COUNCIL GOAL 1:
Create a strong, sustainable 
economic base
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ED Program Funding Sources

SRTBIA
66%

GF
34%
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Phase 1: Destination Awareness
Seattle  |   Portland  |  Los Angeles

PANDORA
5mm+ impressions | 60K+ click-throughs | 2.21% click rate

CABLE + ON LINE TV
500K+ impressions | 2.65% engagement rate

MOVIE THEATERS
placed in greater metro areas of  target markets
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Phase 2: 
Destination Promise

Goal: Relationship Marketing – attract 
and engage visitors & locals

Strategy: - Build a worthy digital destination
- Grow local engagement
- Attract guests
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www.OutThereSR.com
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The Welcome Wagon
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