Exhibit B ("

A CONTRACT BETWEEN
HOUSTON-GALYESTON AREA COUNCIL
Houston, Texas

AND )
MOTOROLA SOLUTIONS, INC.
Fanuers Branch, Texos

This Contract is wace ~nd entered into by the Housies Talveston Area Conncil of O overnments, hereinafter refered o as H-GAC,
having ifs principal plage ol jusiness al 3555 Thmmons Luie, Suite 120, Houstow, Texas 77027, AND, Motorola Solutions, Ine.
heremafler referred 1o as the CONTRATTOR, having its principal pla:e of business at Park Wesl C-2, 1507 LBJ Freeway, Farmers
Branch, Texas 75234,

ARTICLE 1: SCOUFY OF SERYICES

The pzrties have entered into a Radie Communiention/Emergency Response & Mabile Interaperabilily Equipment Contract to become
effeciive as of May 1, 2015, and te continue through April 36, 2018 {the “Contract™, subject to exiension upon imutual agresment of the
CONTRACTOR and H-GAC. H-GAC enters into the Contract as Agent for patticipating governmental agencies, each hereinafter
referred to as END USER, for the purchase of Radio Communication/Emergency Response & Mobile Interoperability Equipment
offercd by the CONTRACTOR. The CONTRACTOR agrees to setl Radio Convumuniention/Gmergency Response & Mabtle
Interoperability Equipmend through the H-GA C Contract to END USERS, '

ARTICLE 2 THE COMTPLETE AGREEMENT

Tl Contract shatl consist of the ducaments identifiad below 1 orwer ~ precedlence:

1. The text of this Coniract iv-:» including but not limited to, Attachment A
2. “eeneral Terms and Conditions
3. Proposai Zpacifieations Not RADS-15, (v ing any relevant suffixes
T 4. CONTRACTOL . Response to Proposal No: RAG5-15, inetudiog but not limited t., prices and options offered
All of which are either inched hereto or incorporuied ~ reference and hereby made « part of this Contraet, and siwii constitute the
wrmpleie agreement bctwcun the prreties hereto, This Contract suprsedes any and all orel o wrilien agresments between the parties riuling
(o mui s herein, Excepl as ofherwise previded herein, this Conlract cannnt be modified without the v.: “#»n congent of both parties,

ARTICLI 3; LEGAL AUTHORITY .
CONTRACTOR and H-GAL warrant and represent 1o each ciher that they have adequale lugal connsel and autharity to enter inlo this
Contract. The governing bodies, where applicable, huve authorized the sigratory officials to enter into this Contraet and bind the pacties w
the terms of this Contract and any subsezquent anendments thereto,

ARTICLE 4: g APPLICABLE LAWS
The partics agree Lo conduct all activities under this Contract in accordance with all applicable vules, regulations, directives, issuances,
ardinances, and laws in effect or promulgated during the (¢rm of this Contract. .

ARTICLE 5: INDEPENDENT CONTRACTOR

The execution of this Contract and the rendering of services | prescribed by this Contract do not chanpe the independent status of H-GAC or
CONTRACTOR. No provision of ihis Confract or gel of HeGAC in performance of this Contract shall be construed as making
CONTRACTOR the agent, servant or employee of H-GAC, the State of Texas or the United States Government. Employees of
CONTRACTOR are subject to the exclusive controt and supervision of CONTRACTOR. CONTRACTOR is solcly responsible for
emnployee payrolls and claims arising thoreftom,

ARTICLE 6: END USER AGREEMENTS
H-GAC acknowledges that the END USER may choose to enter info an End User Agreement with the CONTRACTOR through this
Contract and that the term of said Agreement may exceed the term of the H-GAC Contract, However this acknowledgement is vot to be
construed a3 H-GAC’s endorsement or approval of the End User Agreement terms and conditions, CONTRACTOR agrees not to offer to,
agree {o or accept fron1 END USER any terms or conditions that conflict with or eontravene those in CONTRACTOIR’s H-GAC contract,
Further, termination of this Contract for any reason shatl not result in the termination of the underlying End User A greements entered into
between CONTRACTOR and any END USER which shall, in cach instance, continue pursuant to their stated terms and duration. The only
elfect of termination of this Contract is that CONTRACTOR will no longer be uble to enter into any new End User Agrecmests with END
USERS pursnant to this Contract. Applicable H-GAC order processing charges will be due and payable to H-GAC on any End User
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Agreements surviving termination of this Contract between H-GAC and CONFRACTOR ,

ARITTCLE T SUBCONTRACTS & ASSIGNMENTS

CONTRACTOR agrees nof to subsontract, assign, teansfer, convey, sublet or otherwise dispose of this Contract or any right, title, obligation or
interest it may hive theren Lo any third party without prior written notice to FI-GAC., H-GAC reserves the right to accept or reject any such
change, CONTRACTOMR s.alt continie o remain responsible for all performancee under this Conlract regardless of any subcuniract or

assinment, H-GAC ghall be liabic :le’vio CONTRACTOR and not 1o any of its Subeontractors or Arsianees,

ARTICLE & EXAMINATION AND RETENTION OF CONTRACTOR'S RECORDS

CONTRACTOR shall maint::in during the course of its worl, complete and aceurate records of ilems that are chargeable 1o END USER under
thus Contract, H-GAC, through its stz For ils designated public accounting firn, the State of Texas, o the United States Government shall have
the right at any reasonable time to inspeet copy #nd audit those reords on or off' the premises of CONTRACTOR  Failure to provide access o
records may be citzs f2r tlermination of this Contract. TONTRACTOR shall mainia: /1 records pertinent to this Couniet for a period of not
lags than five (5) calendar yeors fom the date ofaeceptanse o7 the final contract clogeoul and uniii any oulstanding litigation, andit ot elaim bag
been resolved, The right of access to recards is not limited to the required retention period, but shall Iast as long as the records are retained.
CONTRATOR further ageees io ineli. L in all subcontracts wider this Coulract, a provision to the effect that the subeontracior agrees that
H-GAC'S duiy watorfzed representatives. shall, untit the expiration of five (5) calendar years after final payment undci the subcontract or until
all audit findings have been resolved, bave access 1o, and the right to examine and copy ary directly pertinen), books, documents, papers,
senites and records of such subcesrctor lnvolving any transaclion relating lo the subcontraci. To the extent allowed by law, nething
contatiied herein shall authorize F-G, .00 o Voy END USER to andit confidenlial information regarding product cost.

ARTICLE 9: REPQL TING REQUIREMENTS

TONTRACTOR agrees to s+ reports or other documentalizr. in accordence with the Genes:l ™rms and Conditions of the {':rnsal
Speciiicvions. [F CONTRACTOR kb 2 submil to H=GAC in a tinuc, mad satisfactory manner any such report or documentation, o
otherwise fails to sati=factorily render performance hereunder, such failure may be considered cause for fermination of this Contraet,

ARTICLE 10t MOST FAYURED CUSTOMER CLAUST,

1P COMTRACTOR at any time dunimng, 4 contract peried, routinely entos into agreements with other ;- ~-nmental custotners wilhin 1
State of Texas, and offers the samsa or substantially the same products offered ki H-GAC on 4 basis that proviu. prices more favorable than
thase provided to -t CONTRACTOR shall « ' ten ([0Y business days theealier notify H-GAC of that offerii,  The contragt
with H-GAC shall be deemed o b2 avtomatically amended v d o Mective relroactively (0 the eliective date of the most favarabl - -oniract,
whereir CONTRACTOR shall provid: the same quaniity diseount Lo 11-GAC and its £Bnd Usces i, @ or larger orders purehasad i
same quantiy =~ & under the same circumstan.e. 1-GAC shatl have the right and option at any time to decling G 2ecept any such change,
in which eage the o iment shalt be deemed null @ void, IFCONTRACTOR baliesves any appatently mote favorable price ¢harged
andfor offered a custorner duiing the term of this agrecment is not in fael most favored trentneni, CONTRACTOR shall within ten (10}
busincss days notify H-GAC in writisg, setting forth the detailed reasons CONTRACTOR belicves aforesaid offer which has been deeied
to be a mosl Lavored {reatment, is nol in fact most favored treatment, H-GAC, after due consideration of such wrilten explanatiot, may
decline Lo accept such explanation and thereupon Lhe contract between H-GAC and CONTRACTOR shall be anlvmalically amended,
cffective refroactively, to the cffective date of the most favared agreement, te provide the same prices to H-GAC,

The most favored price structure sef forth in this paragraph shall not apply (o any pre-existing contracts Contructor hay in the State
- of Texas. "The tenn “pre-existing contracts” shall vefer to contracts in existence as of the original effective date of the HGAC contract,
e S/1/L3.

The Parties agree that the above MFC pravision shall not apply ta the sale of large communications sysiems {one million dotlars
{$1,000,000,00) and above). The termy “Communications Sysiem"' shall refer ta a project that includes the sale of infmstructure hardware
and/or software, user devices, and Motorola engineering and instaljation services. The cantract for a “Communication System” will &lways
have a Statemeni of Work and an Acceptance Test Plan,

The Parties accent the following definition of rowtine. A presaribed, detailed course of action to be folloved regularly; a stondard
procedure,

ARTICLEVT: SEVERABILITY

All parties agree that should any provision of this Conlrget be determined o be invalid or unenforceable, such delennination shall not affect any
other term of this Contract, which shall continue in full foree and effect,
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ARTICLE 12: PISPUTES .

Any and aH disputes concerning questions ol fact or o Taw arising under this Contract, which are not disposed of by agreement, shall be decided
by the Executive Director of H-GAC or his designee, who shall reduce his decision to writing and provide notice thereof'to CONTRACTOR,
The deeision of the Bxecizive Director or his designee shali be final and conelusive unless, wirsin thitty {30) days trom the date of receipt of
such notice, CONFRA CTOR reyeents a rehearing from the Execwtive Director of B-GAC. 1n conncction with any rebearing undes this
Anticte, CONTRACTOR shall be afforded sn opportunity to be heard ani offer evidence in support of its position. The decision ol {he
Exeeutive Dircens o0er any such rehearing shall be final and conclusive, CONTILACTOR may, if i elects to do s0, appeal the final and
conclusive decision ol <o Executive Director to & court of competent jurisdiction. Peirding final decision of a dispute hereunder,
CONTRACTOR shall praceed diligently with the performance of this Contraet and in accordance swilh W-GAC'S final decision.

ARTICLE 13: LIMIT ATION OF CONIRACTOR S T TABILITY,

Except as specified in w woporate writing batween the CONTRACTOR and an END USTT. CONTRACTOR's towal fability under this
{intract, whether for breach of ntenet, wareanty, regligence, strict Hahility, in tort or otherwise, bt excluding its obligation 1o indemnify
T-GAL Soseribed in Article 14, is limitee  the priee of the partioular peedactefservices sold hereunder, and CONTRACTOR agrees either lo
refind the p... ... ¢ nrice or t repair or replace poediet(s) that are not as warrantey. i no event will CONTRAC L O be liable for any loss of
use, foss of time, incu: enee, commercial loss, 108! piotits or savings or other inciden:...., s;»ecial or consequential damages w the full extont
sneh use may be diselaimed vy Ly CONTRACTOR understands and agrees that jt shall be fiable to repay and shall repay upon demand lo
- BNL USER any amourds deteninined by IT-GAC, its independent audilers, or any apeney of Stale or Fedeya! ;overnment to have been paid ii:
violation of the - rms of this Contract.

ARTICLE 14; LT OF H-GAC'S LIAB L 1Y AND INDEMNIFICATIO - OF H-GAC

b3 0= Hability under this Conlracs, .0~ ther for breach of contracy, v -ty negligence, strict ilabsig, .+ st or otherwise, is lingited 1o 12
order process, . ~harge. Tn no ovenl will H-GAC be Hable for any loss of use, == ol time, inconvenicnee, ¢oa. > vial loss, lost profils or
savings or other incider -1, special or consequential <nizees to the full extent such use 1.7 he disclaimed by law. Cowdiotor aprees, to the
extent permiited by law, w vcien and hold harmless H-GAL, i3 board members, officers, agents, < Ticials, employees, and indemaitics from
iy it all claims, costs, expenses (i luding reasonable aftorney fees), s:lions, causes of action, judgmeir's, and liens arising as a rosul of
CONTRAC T0OTs negligent act or omission under this Contract, CONTRA® TOR shall notify I-GAC ol the threat of lawsuil or of any
actual suit filed agaost CONTRACTOR selating to Uhis Contract. ‘

ARTICLE 15 TERMINATION FOR CAUSE

H-GAL 1., = rminate this Conteacl For canse based upon the failure of CURTRA CTOR to eofmply with the i 3 and/or conditions of the
Contract; provived Ui F-GAC shall give CONTRACTOR written notice specifyi -~ CONTRACTOR’S fauuic. [f within thirly (30)
days afler receipt of such notice, CONTRACTOR siual! ¢ have either correcled suen 2i'nre. or thereafter proceedes dilipently (o
corlete such gorrection, then 11-0.4 ¢ may, at its oplion, place CONTRACTOR in defavll and i Contract shall terminate on the dale
specified - such notice, CONTRAC TR shall pay to H-GAC any order pocossing charges due from CONTRACTOR on that partion of
the Contract actuaiy performed by CONTRACTOR and for which compensalion was received by CONTRALCUDR.

ARTICLE 16; TERMINATION FOR CONVENIENCE

Either H-{1AC or CONTRACTOR may cancel of terminate this Contract st any time by giving thirty (30) duys written notiee to the other.
CONTRACTOR mav be entitled to payment ficin END USER for services actunity performed; to the extent said services are satistactory
to END USER, CONTRACTOR shall pay to H-GAC any order processing charges due from CONTRACTOR on that portion of the
Conlract actually performed by CONTRACTOR and for which compensation is recefved by CONTRACTOR.,

ARTICLE 17: CIVIL AND CRIMINAL PROYISIONS AND SANCTIONS

CONTRACTOR sagrees that it will perform under this Contract in conformance with safipuards against fraud andt abuse as set forth by
H-GAC, the State of Texas, and Ihe acts and repulations of any funding entity, CONTRACTOR agrees to notify H-GAC of any suspected
traud, abuse or other criming) activity related to this Contract through filing of 8 written repart promptly afler it becomes aware of such activity,

ARTICLE 18: GOYERNING LAW & YENLE

This Conteact shall be poverned by the laws of the State of Texas, Venwe and jurisdiction of any suit or cause of setion arising under or in
coriection with this Coniract shall lie exclusively in Hanis County, Texas. Disputes between END USER and CONTRACTOR are to be
resolved inaccord with the law and venue rules ofthe state of purchase. CONTRACTOR shall immediately notify H-GAC of such digputes.

ARTICLE 19: PROCEDURAL STEPS ENUMERATED FOR SALES TO END USERS

1. All Cooperative Purehasing busincss will be processed in accordance with H-GACs policies and procedures, at contracted prices, and
shall include approved order processing charges.
2, END USER will access the Cooperative Purchaging Program trough the H-GAC wehsite and /ot by subtnission of any duly

HACONTRACTSWRadio Communication/Emergency Respanse & Mobile leroporability EquipmentiMoloraly Solutions, Ine.\RA0S- 15,19




Exhibit B 4

Radio Communication/Emergency Rcspoﬁse & Mobile Interoperability Equipment  Page d of §

exceuled purchase order to a contractar having a valid eontract with H-GAG aad in a format acceptable to H-GAC,

*  END USER will submit urder(s) electronicaity through CONTRACTOR'S on-line ordering process or issue Purchase Oxder’ <)
aucelly i0 CONTRACTOR ai cantzaef prices, and alse submit a < - to H-GAC.

4, The H-GAC CONTRACTOR will deliver prodncl’s/scrviccs ag specified vy e contract between CONTRACTOR and H-GAC,

and invoice eact: © N1 USER for (1) productsfs:i- s purchased and (2) H-GA S applicable order processing charee.

Upon delivery, accepta,. and receipt of an H-GAC L.LNTRACTOR s, documented invoice, END USER shall pay the 1!

LAC CONTRACTOR the full amount of the invoice,

6. Fororders of lessthan $£00,000, CONTICA CTOR will promptly pay . 7 (AC any order processing ciwizes due, and in
Any case, not later than sixty (60) calendar days oo Find User order i8 processed. Povments will be pmcessed to 3-GAC on
a manthly basis. For orders of' $100,000 or more, CON Lt "TOR will promptly pay 1o ii -0 A C any order processing ci gos

- and in any ease not later than fortv-five (45) calendar days - receipt of End Usel paymeni i Motorola,
7. Failuse to promptly remit HWGAC's order processing charges may resw, o sanctions including, but not Hintted to, contract
termination.

% CONTRACTOR shall br responsible for delivery and s .+ »tance of sach unit by END US ¥R aecording to the requiremncs - of
the specifications, this Contraci, ! purchase order issued o CONTRACTOR by an END UseR. All vequired equipment tests
shall be barne by CONTRACTOR,

9. CONTRACTGR shail promptly provide F-GA L and END USER with all .. "rmation pertaining o delivey schedules,
CONTRACTOR shail also use its best efforts to expedite unit deliveries on shorter potice than set forth In its verification fur any
specific purchase order when cyested,

10, All prices are F.O B, END USER'S location with afl trangporiation chi: ses prepaid and ineluded in ... invaiee,

Ll All pricing shai’ #» hased on the current cont. .. = less the H-GAC CONTRA L 7O prior to receipt of END LaiiR's jurchags
order for delivery v, ...y products/services has receive. 7 FAC s prior wrillen appivva! for any price increases,

1. The H-GAC CONTRACTOR agrees to accept the ferms ol ihis 22 cement and to conduct ali 1:asnsactions based on pricing and

other wiirs of the contract including, bu. -+t lintited to, the applicable ©. A C order processing charge. The CONTRACTOR
agrees W encwwnee END USERS o execui. -whorizing Interlocal contracts with HAGAC,
ARTICHE 20 LIQUIDATED LAMAGES

Any liquigaled domages terma will be deternuiied herween CONTRACTOR and END USER at the time Enviz V'SER's purchase order is
placed.

AMIICLF 218 PERFORMANCE BONU s FOR INDIVIDUAL ORBDERS
Exceptas vesorined below for fire apparatus, CONTRACTOR agrees to piwy i 2 Performance Bond at the request of END USER within
ten (10) days of receipt of BND USER’s purchase ordur

Etshall be standard procedure for every order received for fire appeiato: that a Performance Bond utibe amount of the order be provided to
the END USER Failwre of CONTRACTON fo provide sueh performance bend within ten (10) days of receipt of END USER®s order
may constituce a tolai breach of confract and shall be «cose for cancetlation of the orde: of ENT» USER's sole diseretion. END USER may
chanse to delete the requirernent for a Performance Bond at END USER's sole discretion. 1175 bond requirement is waived, ENT USER
shali be entitled to a price reduction commensurate with the cost that would have been incurred by CONTRACTOR for the bond.

ARTICLE 22: CHANGE OF CONTRACTOR STATUS

CONTRACTOR shall immediately notify H-GA.C, in writing, of ANY change in ownership, control, dealershipHranchisee stats, Motor
Yehicle license status, or name, and shail alse advise whether or not this Contract shall be affecicd inany way by such change. H-GAC
shall have the right to determine whether or not 'such change is azeeptable, and to determine what action shall be warr'mted up to and
including cancellation of Contract,

ARTICLE 23: LICENSING REQUIRED BY TEXAS MOTOR VEHICLE ROARD JIF APPLICABLE]
CONTRACTOR will for the duralion of this Contract maintain current licenses that are required by the Texas Motor Vehicle Commission
Code. Ifat any time during this Contract periad, any CONTRACTOR’S license is not renewed, or is denled or revoked, CONTRACTOR
shall be deemed to be in default of this Contract unless the Motor Vehicke Board issues a stay or waiver, Contractor shall promptly provide
copies of all eurvent applicable Texas Motor Vehicle Board documeniation lo H-GAC upon request.
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Attachment A
Moforoln Solutions, inc,

Contracl No.: RADS15

Radio Communieation/Exerg: oy Response & Mobile Interoperaliility Equipment

Produst

Deserintion Rase Offered
Category cseription Price
i v REP Motorola has inclaied «a Diectronies Cotalogne (ECAT ¢ en 'See APC
o , L : . Discounts per
NA. OB, ¢ |F CD medra i New uf Nstiug each individued prcLoct and ifs options, T [ Pricebaok
IR addition, a discoun: A7 sheet is afiached in the pricing secfion and usedfo |7 Hﬂ;:(:u"):
) . x . = L
enlerdate all individual pric,. - ivkin the ECAT iisk, 271402015
oD “fotorola Integration Services LMR ]
Muotorola offers wide range of services including Tntegration, 1:- »ation and
Fraining, The cost of these servic 2 <. roujonel ji nature, Samples vcio - are
listed iws relerence only,
an ) Praject Management Daily Rate® b 181800
un Jystem Technolagist Daily Rale? [} 207100
0D - Standard Shop Installailon: Hously Rate® b 150.00,
ab Standard Shop Tnsta’!-iion: Dafly Rate* $ 120040
Oop . Mabile Rudio Ingtadation® - £180-5500
NN ~ Radio Programming* o $55.0128
[0])] % Ingtallation® - $180-5428
“Prices may vary by Region aw %004 Scope, Travel Not Inglwled | .
on Motorola Integration Services Advunced Services B o
Motorola offers wide range s rvices ineluding Integralion, Inatz!fation and
‘braining, The cost of these services i regional in nature, Samples below are
listed o, coforemce only,
on NGY-1-1 Consolting Services-Daih Rale¥ hietd |
Gn Security i iect/Program MansgementDaily Rafe* $1.694
on Wireless Seous v Technician-Daily Rate* $1,580
on Seeurity Penelrgtion Tegie i - “red Network)-Daily Rate* ___$1.380
oD ___Seoutiy Trainer-Daily Rate* F1.328
on Application Seeurity Code Reviewer-Daily Rare* $2.033
On IT Incident Response o <} T-Discovery Agsitance-Daily Rat-* $1.694
on IT Disgstet Recuvety Planner-Daily Rate® 51580
oD T Disaster Recovery Plan Tuster-Daily Rate? $1.580
Oon Buisness Continuitv/Gontinuity of Government Planner-Daily Rate* $1.580
op Ruisness Continuity/Continuity ef Gevernment Plan Tester-Daily Rate* $1,580
417 Mobile Application Services Project Management-Daily Rate¥ $363
oD Mobilg Application Services Solution Architech-Daily Rate® $2,033
oD Moblie Application Services Application and Solution Design-Daily Rate? $2.033
: e — s - e
oD Mebile Application Services Applu:l.eg:‘ot:w‘E and Solution Implementation-Daily §2,033
GD Applicetion Integration and Custmmzlgizg Services Project Manngement-Daily $1.654
oD Application Tntegration and Custum;::::;n Bervices Solution Archileoh-Daily $2.033
oD Appligation Tategration and Custgm:mu‘on Sen:ccs Application and Solution $2.033
Design-Daily Rale
Apptication Tntegration and Customization Services Application and Solution
oD - . $1.694
Implementation-Daily Rate*
OD Unified Communications Services Project Management-Daily Rate* $1.694
an Unified Commimications Services Solation Architech-Daily Rate* 82033
oD Unified Communications Services Application and Solution Design-Diaify Rate® $2.033
oD Unified Conmunisations Services 4|)1)[1cal,on and Solution Implementation- $1.654
: Daity Rale*
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0D ] Consulting Services Project Managetnent-Daily Rale?’ $1.694
QoD Consulling Services Systern Engineer-Daily Rate* b 1,694
oD _ Consulting Serviess Solution Archilcch-Daily Rate® $2,033
on . Consulting Services Internet Protocol Network Accessent-Daily Rate® $2,033
oD Congulting Servics [F Neiv - Desion and Inegration-Daily 1 * $2,032
oD Congutup Services 1P Wide Arca ?\{clwurk Backhaul Design and Tntcgra-iiur_{: £2.033
) Daily Rale*
N Consulting Services C .. 2emr Nelwork Tnterface Design = Toterration-Datly .
(. $2.033
) Ralg* _
APC-DISCOUMNES Ci SEBE
001 Fortable Fadl Doanles) :
s A Eqpment Tst. |
B3a  AD Bqulbmant B
068 [CAD Equiiment 10%
232 TCAD Equipment A
57 [CAD e M
330 cAalEauipment %
333 UAiz Equipmant 0%
548 CAD Equipme:t L 10
U TAD Equipment et
850  |TRD Equipment ; List
878 Tl Eguipment ) " Lst
g8 CAD Eguliment ) List
gy DT Appicatons %
GYE] =G Appicalions ) 0%
041 Data Ap, CATeng ) T0%
153 Trata Applications A
T | Appications (L
670 |LUdla Applicalions List
766 Oaia Apolingtions List
177 Dats SUbscrbaT TievICes YA
TG Tata SUBSCHDET Ty i63 st
736 {7=la Substiber Devices 22%
A5 et SUlEerher DEvIces - i 0%
006 PSTepatcliServics TR,
TRA Dlsnatoh service st
118 Mispatch Soluffons 10%
124 50al 0T Solihons 5% |
129 Dispatch solutions ST
147 DIspalth solutions 10%
185 Dispateh Solutions - List
202 (ishalch Solutions”™ 6%
TS palch Bolitons 0%
508 tSpatch Sonmons 15%
FRE] Epateh Sanmons 0%
220 DiEpaich Salifions 13.50%
261 Digpatch Bolullons 5%
327 [Yspalch Sowtan s 15%
404 Dispatcn Solutions 20%
15 Disgaton Solutions 10%
445 Dlspatceh solulichs 20%
454 Dispateh Solutfons 415%
T30 ISpatch Solmons 0%
524 |Dispaich Solutlons 10%
660 Dispatch Solutions 10%
706 Dispatch Solutions 20%
708 Dispatch Solutions 17%
729 Digpatch Solulions 17%
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740 Dispatch Solutions 16%
ag9 Dispatch Selufions 10%
TR T [FIREd AT Froducs 0%
275 Fired ata Products 0%
342 Fixed Dals Froducis 10%
382 Flxed Data Fro.du=e ek
Ao Fxed Data Producis 6% ]
P | ST R T Y v V5%
169 FIET s o Trogues 0%
199 Fixed Uala 12 % 0%
s TPhED DatE Prodicls 17%
BE5 T i NETROTK EguIpment 16%
320 PSS 1y TR CquIpmeTt B 0%
381 Fixed Netwark Lgumiient LA
BT FiXed Staton AGCOREOmE 0%
273 v S1aLON AGCEBBONES %
TF7 P& S5l T ReCessores 20%
) 457 rixen Stalien Accessories 20%
ST Fixed Stalicn Accessones 20%
534 Fued SIAHoN AcCassorias 15%
525 ixed Slaiion Atcassories 15%
TEB Fi’ed Stalleh Adcessoras I,
T [Fixed Statlon Affenna Sys7"ms 10%
005 IR B o 20%
112 Fixed &5 ToRE - 18%
775 Xed Slajons TR
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595 Fixed Statlong 18%
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580 Fixed Statone 21.50%
744 Fi%ed SIalong T 20%
B Fixed Stallons 5%
881 Fxed Statlons 15%
015 Fixed VWieless Broagband 20%
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906 Fixed Wireless Broauband 16%
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601 Lifecycle Sarvices Clat
902 Lifecycle Sarvices List
a03 Lifecycle Services List
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904 Lifecycle Services List
905 Lz 7 ElE Services List
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06h LTE 10%
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057 CTE 10%
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761 VoBIe Stations 5%
A L B T6.50%
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207 }getwork Products 10%
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205 ~5h& Radiopnons (Poranes) 20%
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758 Portable Radiophone (Perables) 25,00%

756 Portable Radiophone (Fortabies) 25.00%
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MOTOROLA

Motorola Solutions, 1nc,

1507 1.BJ Freeveay, Suite 700
Farmers Branch, 1'%, 75234
USA

February 14, 2015

Mz, Bill Burton
Houston-Galveston Area Coumneil
3555 Timmons Lane Suite 500
Houston, TX 77027

Dear Mr, Burion:

Motorola Selutions, Inc is pleased to have the opportunity to submit this proposal for Radio
Communication- Bmergeney Response & Mobile Interoperability Equipment in response to H-
GAC’s Request for Proposal No. RA05-15. This proposal provides a comprehensive range of
sclutions that will allow H-GAC to meet or exceed the requirements of any Public Safety/ ILA
agencic: hofluin the State of Texas and outside the State of Texas.

As the industry’s premi-« provider of wireless communications, Motorois offers the H-GAC a
totul so#fion with a single sour - of responsibility. Thi. ~ingle source coneept is cvidenced by
our complete ¢.j:iipment offering for every category throughout (e proposal, :

*Radio Communication bquipment & Services

Fnfrastrucivre *Base Stations

*Mobile Data Sysici: = *Mobile Data Devices

*Droadband Wireless *Video and Biomewijcs-

*LTE Equiment/Srys, *Next (Gen 911 Equipment
*Towers/Shelters FUPS’/Generators

*vetem Integration *Intelligent Led Policing Solutions/Srvs
*CAD Solutions/Srvs *Records Management

*Real Time Video Solutions/Srvs

*Emergency Response Command and Control Equipment & Services
*Integrated Network Controls :

*Integrated Command and Control Equipment

*System Integration Services

*Mobile Command Interoperable Communications Equipment and Services

*Trailers *System Integration

*Generators - HUPS?

*Radio Equipment *Custom Built Command Vehicles
*Integration of Services

*System Teclinologist *System Engineering

*Project Management *Training

*Enhanced Warranty - *Video and Network Analysis
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MOTOROLA

Mof(orola Stlutions, Tne.
1507 LBJ Preesway, Suite 700
Farmers Branch, TX, 75234
USA

This proposal consists of this cover lelter, the various purchase agreements, Point by Point
responses o those sections of the RFP concerning which Motorola seeks a clarification or -
exception, REP forms, and any other forms, including computer CDs, enclosed with this letter.

Motorola is eager to continue our twenty-eight plus year relationship with H-GAC. We feel this
proposal, which offers multi media pricing as well as an exiensive on-line support service is an
expansion of our highly successful relationship and look forward o your selection of Motorola
as the preferred choice to represent H-GAC for Radio Communications Equipment and Systems.

Sincerely, /
Edward Fuerst \/

MysET Viee President
North Aine. '+ 0 Government Markets
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COOPERATIVE PURCHASING PROGRAM
Houston-Galveston Area Council of Governments
3555 Timmons, Suite 120, Houston, TX 77027
Phone: 800-926-0234 Fax: 713-993.4548
www. hgachuy,or

THE SMART PURCHASING SoruTion A9

INVITATION TO SUBMIT COMPETITIVE: [ ] Bips PROPOSALS

invitaTiIoNNo.: RA05-15 Issue DaTE: Jan 15, 2015

CATEGORY: Radio Communication/Emergency Response & Mobile Interoperability
Equipment

PURPOSE OF THIS INVITATION

The Cooperative Purchasing Program (HGACBuy) of the Houston-Galveston Area Council of Governments is
soliciting offerings for the furnishing of products/services as described herein. These products/services may be
purchased by any of more than 5,400 member local governments, districts, agencies in 44 states across the nation,

Responses must be submitted in an original and one (1} copy, and shall be subject to the terms, conditions,
requirements and specifications detailed in the docurnents corprising this Invitation, Responses are scheduled to be
opened publicly at H-GAC offices on the date indicated. For Bid Invitations, responses will be available for public
review until 4:00 p.m, CT that day, and on subsequent days by appointment only, Any Respenses submitted later
than 1:00 p.m. on the due date will be returned unopened to the bidder/proposer.

PROCUREMENT SCHEDULE & DETAILS

DRAIT SPECIFICATION / INVITATION: Nov 13, 2014

PRE-BID/PROPOSAL CONFERENCE: Dec 18, 2014 @ 9:00 a.m, CT; Cenference Room B

FINAL Si)ECIFICA'ﬂON / INVITATION; Jan 15, 2015

BID/PROPOSAL RESPONSES DUR: Feb 19, 2015 @1:00 p.m, CT; H-GAC Clock

PuBLIC RESPONSE OPENING: Feb 19, 2015 @2:00 p.m, CT; H-GAC Clock

RECOMMENDATIONS TO BOARD: Apr 21, 2015

CONTRACT START DATE & TERM: May 1, 2015 thru Apr 30, 2018

The documents comprising this Invitation are available via web download at: https://www.hgacbuy.org/bids/

For assistance regarding this Invitation, please contact:

Name: Bill Burton Phone: 832-681-2514 E-mail: wbhurton@h-gac.com

CONTENTS OF THIS INVITATION

SECTION A - General Terms & Conditions

SECTION B - Product/Service Specific Requirements & Specifications (Final)
SECTION C - BGACBuy FORMS (Final)

SECTION D - Pro-Forma (Sample) Contract

This procurement conforms to government requirements for Competitive Procurement,
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LABELING OF SEALED RESPONSE PACKAGE

IMPORTANT:

You must affix an identifying label to the outside of your Sealed Response Package to
ensure proper identification and log-in at HGACBuy offices on receipt. HGAC Buy is not
responsible for any response that might be lost or misdirected due to improper or unclear
labeling. Your label should look as follows and should be affixed conspicuously to the
package,

H-GAC Cooperative Purchasing
Sealed Bid/Proposal No. RA05-15

DO NOT OPEN IN MAIL ROOM

Responses by E-mail or FAX will not be acceptable. Hard copies, as described herein, plus
appropriate electronic media are required.

NOTICE REGARDING NATIONWIDF, SALES POTENTIAL

HGACBuy is conducting this procurement with the objective of establishing one or more blanket type
contracts for use by our Members. Because our Members are located not only in Texas, but throughout
the country, we strongly urge you to participate in the process at the corporate level. If you do not sell
direct, your dealer network may still service customers while you handle the administrative functions of
providing quotes, accepting purchase orders, and collecting payments, If this is not feasible, we will work
with you to subsequently assign your contract to your dealers as necessary to service customers,

Whatever approach you choose to take, there is considerable potential sales value because 1GA CBuy is
being used not only in the State of Texas, but NATIONWIDE. This means that HGACBuy contractors
will have a special advantage available to them in promoting sales to government agencies throughout the
country... the ability to sell products without the need for the buyer to duplicate the competitive bidding
process and expend the associated staff time and taxpayer dollars, We believe an HGACBuy contract
would enhance your competitive position in the government marketplace, and are eager to work with you
to promote the best interesis of our participaling local govemments and qualifying non-profit
organizations,

We look forward to your participation in our process. Please contact the G ACBuy staff member listed
on the cover of this Invitation for additional information,
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SECTION A
; w GENERAL TERMS & CONDITIONS
SIRG SOTIUTION FOR BIDS AND PROPOSALS

INVITATION NO. RA05-15
DESCRIPTION: Radio Communication/Emergency Response & Mobile Interoperability Equipment

TABLE OF CONTENTS

L INTRODUGCTION Lt i ensesss sttt s 1 stbe st essass s essssnassasssmssnssosssesoesnesssens 2
2. DEFINITIONS, ABBREVIATIONS & ACRONYMS ..ottt isss e snssasess st ossnseresssna oo 2
3. NON-BINDING ORAL COMMENTS .....c.ovioriiiniiieimnmistissssiinsies s snsressssssssssssesesssssssiessesessensssassossnn 4
4, STRUCTURE OF RESPONSE .....icciieiimissinirieesssmssesisse iosssre s rasssssmssssssissssesssresns tosssssasiessse s cossoesassensseene 4
5. BASIC REQUIREMENTS & CONDITIONS. ......ccoviiinriirrnnnmisesssis s esasvenssessses et soe s sesesesesenesssenes 4
6. OFFEROR'S AUTHORIZED SIGNATORY wcocomroiiivernrirermisssmsesiiaitsimsssesses it issssesisssasssssesssssmsssassesssssssetsas 5
7. SURETY FOR INSURANCE L....ooiiiicittenrceiinrenrere s s nrnsis s e s esse s ees bt sras s ssss s ssassossmnsnessaresssnsonns S
8. CONFIDENTIAL/PROPRIETARY MATERIALS ......ccocoioeviiivnivnisiisssvninns s e ess e sesasenese e sanasiesens 6
9. REFERENCES ......ccviciiiiii i sttt s e es s s sass st st s smss bbb 51 b b et e v et en st e st enes 6
10 INSURANCE 1ot i1 b s st et b et e m st ot son e et s anss e 6
11, OFFEROR CERTIFICATIONS ...ttt re s s b s e e s e b ot s s 6
12, HISTORICALLY UNDERUTILIZED BUSINESS (HUB} PARTICIPATION ...ovovveiveiovieereerseseseereersereres o, 7
13. NON-RESIDENT RECIPROCAL SALES ACT ..ivviivieiseeissses s s s sisessssssssssessnessessssostessossosenns 7
14 TEXAS MOTOR VEHICLE COMMISSION. CODE & LICENSING. .....cc.oocovieisersiesiecieeeorenrietvessraresossens 8
s INTENT AND SCOPE OF SPECIFICATIONS ....o.ovvececomionieiinsinessssiesesssssssssss st sssssssessesesssssonsess 1o 8
16 REQUIREMENTS APPLICABLE TO PHYSICAL GOODS ..o vviecivirisrinsiiesssesssesssisssesssssesoesesssessessons 8
17 PRODUCT CODES L...iitiir et s ssissm ettt es e st sas s o511 m bbbt s e s et rerene s 8
18 SPECIFIC DESCRIPTIVE REFERENCES .......ocovvcvimmioimsinrensnissssinsisinniesin s esesssesssessssssssessosssssssoe 9
19 MANUALS (1 st sttt s ams s e e et es e s et b st se bt se e noner e e sserensens 9
20 STANDARD FEATURES & OPTIONS ...o.iiiictieieniii e maessivssnsossissssstsssssiasisssesesmsssesssssasesssesssessassems reoms 9
21 WARRANTIES, SALES & SERVICE ...covu. oo scrcrrecnnrnnenmnenssssnsesesirs e ssrsssssissssesssssseessesesesses toresssss i 10
22 H-GAC ORDER PROCESSING CHARGE ...ccoiiein vt tsen s snssssesmassenesssssseseseionens 10
23 PRE-PAYMENTS AND DISCOUNTS ...cooiier vt is s s e ssss s tsnessss s sestsssstseeessnesssessesssmsnns 10
24 INSPECTION F TESTING 1ot ieeessessseni s ssss st ssesesssso snassnssossesssssnssesssesssesssomsens 11
25 PRODUCT DELIVERY ...ttt ssssesse e ettt bisasiss sttt et re et et ssnssss s oo 1
26 OFFERED PRODUCT ITEM VARIANCES .....occoconrimmimmnmnrannirensininie s siossssss et nessseseneesssssssssssossossoeeon 11
27 REQUIREMENTS FOR SUBMISSION OF A RESPONSE......coiiviieiiniiiiinsosionsssessseserssesssssssosses oo 11
28, CLARIFICATION TQ SPECIFICATIONS & REQUIREMENTS.......ocinirerrersssssessssieseseosesessssssossesssesessns 13
29, INCONSISTENT INFORMATION............. SR R e 1ens 13
30, REJECTION OF RESPONSES ..ot s ssnansssas s st sosssmesssessssasessseasiomessossesssesssens 13
3l WITHDRAWAL OR MODIFICATION OF RESPONSES ...ovvvvmimrreninircrrereonssonmsenesreressessassareessssenneen. 1 3
32. RESPONSE EVALUATION L...ooootiiiimiii i s ssissss s ssssss st st soaessesssesestesesessssoessessssooss 14
33 ORDER OF PRECEDENCE PRICR TO CONTRACT AWARD ..oooviviiseesoeeseereres e sessiessessens e eessesonsen, 14
34 AWARD OF CONTRACT ..ottt e s et tssstss v s st st 114 e e e esenesarssesseasesessaas 14
35 PRO-FORMA CONTRACT ...ooviiiii it emsesie e st s sacisns cessseeseesesse s sases st s eses 14
36 CONTRACT TERM oot s s e ssins s ens s et 1s0eoe e ssassosssessosteseesessseses s sessens 14
37. PERFORMANCE & PAYMENT BOND .................................................................... 14
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38. CHANGE ORDERS .ot i1 s serenes e seas st e e ss e et sssssssssasstessnasssstossssossesssstsonsiasnns 15
39, DUPLICATION OF TERMS OR STATEMENTS.......coviimeiveiesinnisenoimessinisisiesinsissssstsss s senssasssrses 15
A0, PUBLICITY wiiiiiiniiiimi s ssss i et s stiabs et s sns v s b0t a4 04001 s s rme st e rmes 15
41, TAXES e e e e e e e e R e e r e eetaran 15
42, DRUG FREE WORKPLACE ..ot ssssssssssasassrasssssasssssssansssessmsssss s snessessaneres 15
43, PRODUCT NOTICES & MAILINGS ... oo iisssive s sttt ass s ssessossassssassenssmasste s 15
44, HANDLING OF ORDERS & PAYMENTS ...ttt iesssssesssssiesssns s ssssessonnesserernn 15
45, PRICE CHANGES ... ittt nessesess e sas et sess s s et s e s ersnms st e sesensenen 16
46, CONTRACT ITEM CHANGES . .....ociiitiimir ittt a et snmsves b snss e ss st sn s s s s st e e sena 17
47, FORCE MAJEURE. oottt s sresess e en e e b s ven s s s e e er a0 1m e snn e sens von 17
48. PERFORMANCE UNDER CONTRACT ....coiviiiiirrivnrinre s e e snrssrsisstasessns s tanessnssvossns aosenses 17
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1. INTRODUCTION

The Houston-Galveston Area Council (II-GAC) is a "Government-to-Government" procurement service for States,
State Agencies, Local Governments, Districts, Authorities, and qualifying Not-for-Profit Corporations (End Users),
End Users become Members of the H-GAC Cooperative Purchasing Program (HGA{Buy) by executing an
Interlocal Contract, which is free of cost and evergreen unless cancelled, HGACBwy, acting on behalf of
Members, is soliciting competitive offerings for the furnishing of products and/or services, as described elsewhere,
which MAY be purchased by Members during the contract term. Members using the Program issue purchase
orders directly to HGACBuy coniractors,

2. DEFINITIONS, ABBREVIATIONS & ACRONYMS

The following definitions, abhreviations and acronyms may be found in these specifications, and shall be interpreted
herein as specified below,

Definitions and Abbreviations:

Acceptance. Acceptance takes place when the End User agrees with the Contractor that the terms and conditions
of the contract have heen met and verified, Acceptance is not the same as Receipt, and can only occur afier intact
shipping, inspection by End User, and any onsite testing that has been stipulated as part of the order
Aggregate/Single Occurrence, The term “aggregate” in insurance terins is the sum of all claims against a specific
policy for a specific loss incident. The term "single occurrence” differentiates between multiple ¢laims and single
claims against a specific policy. The inherent value of a policy's aggregate value is less important to an End User
than is the value of a single claim as stated under "single occurrence.”

Approved. Acceptable to the "authority having jurisdiction,"

ARO, “After Receipt of Order”. Used in conjunction with a defined time period (usually days or weeks) to
establish the delivery or lead time pursuant to any individual purchase transaction. In the case of orders for bodies
which will be mounted on 2 customer furnished cab/chassis, the term ARQ shall be construed to mean “After
Receipt Of Cab/Chassis™,

Authority Having Jurigdiction. The authority shall be either H-GGAC or the relevant End User based on the
requirements as stated in each specification item. Unless specifically stated, the authority shall be H-GAC.

Bidder. Any entity that submits a competitive bid to this Invitation. (See also "Offeror™)
Change Order, Request by an End User for a change in the composition of an already submitted purchase order,
for example to change quantity ordered, add or delete items, etc.

Contract. Specifically, a contract between H-GAC and a successful Qfferor which is executed based on an award
made pursuant this Invitation.
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Contract Pricing Worksheet, The standard H-GAC form to by used by Contractor in preparing a quotation to an
End User, upon which End User's purchase order will be based. Contractor may use another quotation form
provided it contains required information, and only if approved by H-GAC,

Contractor. The contracted business entity responsible for fulfilling a contract executed pursuant to this Invitation.

Dealer/Distributer, A duly authorized and/or franchised business entity which sells and services a manufacturer’s
product in a specified marketing area.

Defect, A discontinuity in a part or a failure to function that interferes with the service or reliability for which the
part was intended.

Llectronic Media. As used herein, means computer based media such as 100mb Zip Disk, CDRom, e-mail, e-mail
attachment, file downloaded from the web, etc.

End User, (See "Participant” and “Member”}

Listed. Equipment or materials included in a list published by an organization, acceptable to the "Authority Having
Jurisdiction" and concerned with product evaluation, that conducts periodic inspection of production of listed
equipment or materials and whose listing states either that the equipment or materials meet appropriate standards or
has been tested and found suitable for use in a specified manner. NOTE: The means for identifying listed equipment
may vary for each orpanization concerned with product evaluation, some of which do not recognize equipment as
listed unless it is also labeled. The "authority having jurisdiction” should utilize the system employed by the listing
organization to identify a listed product.

Manufacturer, The person or persons, company firm, corporation, partnership, or other organization responsible
for taking raw materials or componenis and making a finished product,

May, A term indicating a permissive use or an acceptable alternative to a specified requirement.
Member. An authorized Participant in the Program. (See "Participant” and “End User™)

Motor Vehicle, The meaning of this term shall be based on the legal definition ascribed to it by the laws and/or
regulations of the state in which any specific sale made pursuant to a Contract takes place.

Must. A term indicating a mandatory requirement.
Offer or Otfering. Any product or service offered in reply to this Invitation,
Offeror. Any entity that submits a competitive bid or proposal in response to this Invitation, Bidder or Proposer.

Participant, Generally, any qualifying governmental or non-profit entity which has executed an Interlocal Contract
for cooperative purchasing services with H-GAC,

Product Liability Insurance. Failure of Components and/or assembled equipment resulting in personal injury,
disability or death and/or property damage is covered under the product liability insurance provisions.

Product or Preduct Item, Auy of the specific goods, materials, equipment or service(s) specified in this Invitation,
This term encompasses the base line item itself, and any and all accessorles, options, modifications, ancillary
services, assembly, testing, ete. that may be included in the delivered Product,

Proposer. Any entity that submits a competitive proposal in response to this Invitation, (See also "Offeror™)

Purchaser. The End User having responsibility for the specification, requisition, ordering and acceptance of the
Product or Service. (See also "End User™)

Purchasing Authority, The agency that has sole responsibility and authotity for negotisting, placing and, if
necessary, medifying any solicitation, purchase order, or other award issued by a governing body [H-GAC].”

Quotation., See "Contract Pricing Worksheet",

Receipt, Receipt takes place when a Product or Service is delivered to an End User and a document is executed
that establishes that the Product is now in the possession of the End User or that the Service has been completed.
Receipt DOES NOT connote or imply Acceptance,

Response, All or part of any offering submitted in response to this Invitation,

Shall. A term indicating a mandatory requirement or action,

Should. A term indicating a recommended or advised response to a specified requirement.

Vendor, A manufacturer's representative or dealer autborized to make sales and supply parts and service.

Acronyms:

ANSI = American National Standards Institute
ASTM = American Society for Testing and Materials
ASME = American Society of Mechanical Engineers
CIR = U.5. Code of Federal Regulations

DOJ = U.S. Department Of Justice

DOT = U.5, Department Qf Transportation
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EPA = U.S. Environmental Protection Agency

FAA = Federal Aviation Administration

FMVSS = U.S. Federal Motor ¥ehicle Safety Standards

H-GAC = Houston-Galveston Area Council of Governments

IEEE = Institute of Electrical and Electronics Engineers

MVD = Motor Yehicle Division of Texas Department of Transportation
NFPA = National Fire Protection Association

NHTSA = National Highway Traffic Safety Administration

NIOSH = National Institute For Qccupational Safety And Health
NIST = National Institute of Standards and Technology

NTIEA = National Truck Equipment Association

OSHA = U.S. Occupational Safety and Health Administration

RRC = Railroad Comimission of Texas

SALR = Society of Automotive Engineers

TBPC = Texas Building and Procurement Commission (formerly GSC)
TxDOT = Texas Depariment Of Transportation

UL = Underwriter's Laboratories Inc.

VTCS = Yernon's Texas Civil Statutes

3. NON-BINDING ORAL COMMENTS

No oral comment, utterance or response made by any employee, member, or agent of H-GAC or any Member of the
Cooperative Purchasing Program shall be considered factual or binding with regard to this Invitation, or any contract
awarded as a result of this Invitation. Valid and binding terms, conditions, provisions, changes or clarifications, or
requests thereof, shall ONLY be communicated written form.

4, STRUCTURE OF RESPONSE

Depending on the Product or Service, market structures and sales practices can differ substantially, For example,
dealers may sell into any market or may be restricted to certain territories, manufacturers may sell direct or may be
limited by faw to selling thru independent dealerships, efc. H-GAC’s objective is to ensure that End Users, no
matter where located, can buy contracted products/services and receive quality and timely service and support, while
at the same time allowing for the most appropriate and effective response to this Invitation, Therefore, responses to
this Invitation will be accepted in conformance with the following scenarios and requirements;

A, Single Respondent Acting Alone Or As "Lead" For A Group:

Offeror shall complete and sign a Form A and, if contracted, shall be solely responsible for all contractual
requirements including administration, processing of purchase orders and handling of payments for
transactions which may involve other dealers who actually deliver the products or services.

B. Multiple Respondents Acting Jointly;

A single Response shall be submitted, and each party to the Response shall complete and sign a separate Form
A to be included in the single Response, If the Response is successful each party shall sign a separate contract
with H-GAC and shall be responsible for compliance with all terms and conditions, Only those which have
executed a written contract with H-GAC may process purchase orders and payments.

In any event, Offeror may be a party to ene, and only ong, response,

5. BASIC REQUIREMENTS & CONINTIONS

a. The final requirements and specifications contained herein may be different, perhaps materially, from those in
the “Invitation To Attend Pre-Bid / Pre-Proposal Conference”, if any. It is Offeror’s sole responsibility to
thoroughly examine and review all documentation associated with this Invitation, {ncluding any Addendums,
and to insure that any response submitted complies in every respect with all requirements,

b. Any Addendum to this Invitation which may be required prior to the Response due date will be delivered to
those prospective Offerors of record who have previously obtained a copy of this Invitation from H-GAC.
Prospective Offerors shall be responsibie for obtaining all documents relating to submission of a Response,

¢, Offeror shall thoroughly examine any drawings, specifications, schedules, instructions and any other
documents, supplied as a part of this Invitation, and is solely responsible for understanding and compliance,
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d. H-GAC shall not be liable for Offeror's incomplete documentation, or for any costs associated with
preparation and submission of any Response hereto. Additionally, all compoenents of any Response become the
property of H-GAC, and shall be considered to be in the public domain.

¢. Offeror shall make all investigations necessary to become thoroughly informed regarding any plan and/or
infrastructure that may be required to support delivery of any Product or Service covered by this Invitation, No
plea of ignorance by Offeror stemming from failure to investigate conditions that may now or hereafter exist,
shall be accepted as a basis for varying H-GAC's requirements, or Offeror's/Contractor's obligations or
entitlements.

. Requests for changes to the requirements or specifications herein must be in writing (e-mail, fax, letter) and
must be received by H-GAC no later than fifieen (15) calendar days prior to the Response Due Date, H-GAC
will review such requests, but may or may not make changes at its sole discretion, Changes, if any, will only be
made by written Addendum sent to addressees of record. In any event, it is Offeror's sole responsibility to
insure that any and all Addendums whick may have been issued have been received and addressed.

B. By submission of a response, Offeror expressiy understands and agrees that all terms and conditions herein will
be part of any subsequent contract thaj is executed pursuant to this Invitation.

h.  Offeror is advised that all H-GAC contracts are subject to the legal requirements established in any applicable
Local, State or Federal statute,

i,  Offeror/Contractor must be in compliance with all licensing, permitting, registration and other applicable
legal or regulatory requirements imposed by any governmental authority having jurisdiction. It is
Offeror/Contractor’s responsibility to insure that this requirement is met, and to supply to H-GAC upon
request, copies of any license, permit or other documentation bearing on such compliance,

J» Unless otherwise established elsewhere in this Invitation, NO minimum purchase quantities or spending levels
are provided or guaranteed by H-GAC or any End User,

k. This Invitation is not meant to restrict competition, but rather is intended to allow for a wide range of responses,

I Responses which are 'qualified’ with conditional clauses or alterations of or exceptions to any of the terms and
conditions in this Invitation may be deemed non-compliant at H-GAC's sole discretion.

m, The term ‘Offeror’, or derivative thereof, shall become synonymous with ‘Contractor’ for any successfiil
Offeror recommended for a contract pursuant to this Invitation,

1.  H-GAC reserves the right to;

*  Reject any and all offers received in response to this Invitation,
*  Reject any part of an offer received in response to this Invitation,
*  Determine the correct price and/or terminoiogy in the event of any discrepancies in any response.

Accept a response from, and enter into agreement with, other than the lowest price Offeror.,

Accept responses and award contracts to as many or as few Offerors as H-GAC may select,

Amend, waive, modify, or withdraw (in parf or in whole) this Invitation, or any requirements herein,

Hold discussions with Offerors, although award may be made without discussion,

Request an Offeror to give a presentation of the Response at a time and place scheduled by H-GAC.

Exercise any of these rights at any time without liability to any Offeror.

o. H-GAC reserves the right to delermine that conditions exist which prevent the public opening of responses on
the date and at the time advertised, and to reschedule the public opening for a future date and time, Responses
received by H-GAC by the original deadline will be secured unopened until the rescheduled opening date and
time, and those having timely submitted such responses will be notified.

6. OFFEROR'S AUTHORIZED SIGNATORY

The signatory shall be authorized to sign and contractually bind Offeror, and shall sign any and all Response
documentation requiring a signature,

7. SURETY FOR INSURANCE

Contractor shall be responsible for using a surety company properly licensed by any and all states in which
Contractor will do business with Participants. The surety company shall not expose itself to any loss on any one risk
in an amount exceeding ten percent (10%) of its surplus to policy holders, provided any risk or portion of any risk
shall have been reinsured, and such reinsurance shail be deducted in determining the limitation of risk applicable to
H-GAC's insurance requirements,
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8., CONFIDENTIAL / PROPRIETARY MATERIALS

All documentation submitted as part of Offeror's response to this Invitation will be considered to be in the public
domain and may be made available to Members and others, after contract award, upon properly submitted request, If
Offeror submits documents marked “confidential” or “proprietary”, the Response may be deemed non-compliant.

9. REFERENCES

a,  Offeror shall list the names of at least five povernment agencies within the continental United States which
have purchased from Offeror products or services similar to those covered by this Invitation, within the last two
years. H-GAC reserves the right to determine if such products or services are appropriately similar,

b, Offeror may provide reference information in whatever format desired, but each should inciude the following
specific information:
e Apency name
»  Contact person name
¢  Address
¢ Phone & Fax numbers
¢ Description of product(s) or service(s) and date sold
¢.  Other information, including criticism however learned, may be used by H-GAC in evaluation of responses.

10, INSURANCE

a.  Unless otherwise stipulated in Section B, Otferor/Contractor must have the following insurance and coverage
minimums:

General liability insurance with a Single Occurrence limit of at teast $1,000,000,00, and a General Aggregate
limit of at least two times the Single Qccurrence limit,

Product liability insurance with a Single Occurrence limit of at least $1,000,000.00, and a General Aggregate
limit of at least two titnes the Single Occurrence limit for all Products except Automotive Fire Apparatus. For
Automotive Fire Apparatus, see Section B - Product Specific of this Invitation.

Property Damage or Destruction insurance is required for coverage of End User owned equipment while in
Contractor's possession, custody or control. The minimum Single Occurrence limit is $500,000.00 and the
General Aggregate limit must be at least two times the Single Occurrence limit, This insurance may be carried
in several ways, e.g. under an Inland Marine policy, as part of Automobile coverage, or under a Garage Keepers
policy. In any event, this coverage must be specifically and clearly listed on insurance certificate(s) submitted
to H-GAC,

b. Insurance coverage shall be in effect for the length of any contract made pursuant to this Invitation, and for any
extensions thereof, plus the number of days/months required to deliver any outstanding order after the close of
the contract period,

¢.  Original Insurance Certificates must be furnished to H-GAC on request, showing Offeror/Contractor as the
insured and showing coverage and limits for the insurances listed above.

d. If any Product(s) or Service(s) will be provided by parties other than Offeror/Contractor, all such parties are
required to carry the minimum insurance coverages specified herein, and if requested by H-GAC, a separate
~ insurance certificate must be submitted for each such party.

¢.  H-GAC reserves the right to contact insurance underwriters to confirm policy and certificate issuance and
document accuracy.

11. OFFEROR CERTIFICATIONS

Offeror, by submission of a Response hereto, makes the following certifications under penalty of perjury and
possible contract termination if any of these certifications are found to be False.

Non-Collusive Response

A, The prices in the Response have been arrived at independently without collusion, consultation, communication,
or agreement for the purpose of restricting competition, as to any matter relating to such prices with any other
Offeror or potential competitor,
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b, The prices which have been quoted in the Response (uniess otherwise required by law), have not been
knowingly disclosed by Offeror and will not be knowingly disclosed by Offeror prior to the public response
opening, either directly or indirectly, to any other Offeror or competitor.

¢. No attempt has been made or will be made by Offeror to induce any other person, partnership or corporation to
submit or not to submit a response for the purpose of restricting competition.

Non-Biased Specifications
This Invitation contains no requirements considered to be unduly biased in favor of Offeror or any other Offerors
that may be competing for this procurement.

No Financial Interest or Other Conflict

a. No H-GAC officer, employee, Board of Directors member or member of any H-GAC board or commission,
nor family member of any such person, has a financial interest, direct or indirect, in Offeror or in any contract
Offeror might enter into with H-GAC,

b.  No economic or emiployment opportunity, gift, loan, gratuity, special discount, trip, favor or service has heen, or
will be, offered or given to any officer, employes, Board of Directors member, of member of any H-GAC board
or commission, nor to any family member of any such person,

Debarment and Suspension Status

8. Offeror is not currently debarred, suspended, proposed for debarment, declared ineligible or voluntarily
excluded from covered transactions by any government agency, nor is Offeror an agent of any person or entity
that is currently debarred, suspended, proposed for debarment, declared ineligible or voluntarily exciuded from
covered transaction hy any government agency,

b, Offeror has not within a three year period preceding this Invitation been convicted of or had a civil suit
judgement renedered against Offeror for commission of fraud or a criminal offense in connection with
obtaining, attempting to obtain or performing & public transaction or contract under a public transaction;
violation of federal or state antitrust statutes or commission of embezzlement, theft, forgery, bribery,
falsification or destruction of records, making fzlse statement, or receiving stolen property.

. Offeror is not presently indicted for or otherwise criminally or civilly charged by a government entity (federal,
state, or local) with commission of any of the offenses enumerated above,

d.  Offeror has not, within a three year period preceding this Invitation, had any government (federal, state, or
local) transactions terminated for cause or defgult.

Insurance Coverages
Offeror has and will maintain insurance coverage in accordance with the requirements of this Invitation.

Licensing & Permits
Offeror(s) has (have) all licenses and/or permits, required by any and all governmental entities having jurisdiction,
to legally sell the products/services offered.

12. HISTORICALLY UNDERUTILIZED BUSINESS (HUB) PARTICIPATION

8. To satisfy Texas' satutory requirements [Government Code, Chapter 2161, Subchapter D], H-GAC requires all
Offcrors to supply information in any bid/proposal response listing (1) the total number of subcontracts and (@
the total number of HUB contracts applicable to the Products or Services offered in the response. Local
governments often require this information for their own reporting requirements prior to placing orders through
the H-GAC Cooperative Purchasing Program.

b, Offeror must complete Form B and include subcontracts with HUB’s that provide any materials or services
related to sales that may be made thru H-GAC’s Cooperative Purchasing Program.

13, NON-RESIDENT RECIPROCAL SALES ACT

As required by Texas Civil Statutes in the award of contracts, an offeror which is not a Texas resident business must
determine if its state of residence prohibits award of government contracts to Texas resident offerors without
penalty. If Offeror’s resident state DOES penalize Texas offerors, Offeror must provide this information along
with a copy of its applicable resident state's statute in the Response.
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14, TEXAS MOTOR VEHICLE COMMISSION CODE & LICENSING

Sales of motor vehicles in the State of Texas are subject to the Texas Motor Vehicle Commission Code, If this
Invitation includes any motor vehicle to be sold in the State of Texas, Offeror certifies by submission of a response
hereto that all required Texas Motor Vehicle Commission licenses are in place and current, and that copies of all
such licenses haye been submitted with the Response. Further, it shall be Contractor's responsibility to keep
current all required Texas Motor Vehicle Commission licensing during the term of the centract, and to furnish
license copies at any time on request by H-GAC, If Contractor does not maintain current licensing, H-GAC
reserves the right to immediately terminate the contract,

NOTE: In accordance with the Texas Motor Vehicle Commission Code, contracts for motor
vehicles to be sold within the state of Texas may be made ONLY with properly licensed Texas
Motor Vehicle Dealers. Therefore, to be considered for a contract covering Texas End Users,
the Responge must include & Form A from a licensed Texas Motor Vehicle Dealer

15, INTENT AND SCOPE OF SPECIFICATIONS

2. The intent of the specifications herein is to provide Offeror with sufficient information concerning the
Products/Services to be contracted such that Offeror can prepare and submit an acceptable Response.

b.  The specifications may be detailed or general in natyre with regard to any particular Product/Service. Where not
otherwise specified, details of construction, materials, or the way in which services will be provided, are left to
the discretion of the Offeror, provided only that any offering shall conform, as a minimum, to best Industry
standards and practices and to what is currently being sold in the marketplace.

¢, Responses shall be considered only from Offerors that have established good reputations in their markets, and
who furnish satisfactory evidence of ability to supply the Products/Services specified herein,

d.  Offeror shall show proof of ability to provide to End Users prompt and competent service, including parts if
applicable, for all Products/Services covered by this Invitation, by proper completion of a Service Organization
Document as described elsewhere herein,

16, REQUIREMENTS APPLICABLE TO PHYSICAL GOODS

In the case of physical goods (e.g. equipment, material, supplies, as opposed to services), all Products offered must,
unless otherwise stipulated in Section B;

a. Benew, unused, and not refurbished.

b, Not be a prototype insofar as the general design, operation and performance. This requirement is NOT meant to
preclude Offeror from offering new medels or configurations which incotporate improvements in a current
design or add functionality, but which in such new model or configuration may be new to the marketplace,

¢. Include any and all accessories which may or may not be specifically mentioned herein, but which are normally
furnished or which are necessary to make a delivered Product ready for its intended use. Such accessories shall
be assembled, installed and adjusted such that the Product is ready for continuous operation at time of delivery.

d. Have assemblies, sub-assemblics and component parts that are standard and interchangeable throughout the
entire quantity of a particular Product as may be purchased simultaneously by any individual End User,

a. Be designed and constructed using current industry accepted engineering and safety practices, and materials.

Be available for inspection at any time prior to or after procurement,

17. PRODUCT CODES

Unless otherwise addressed in Section B of this Invitation, the following requirements shall apply:

a. BHach Product/Service offered shall be uniquely identified wsing an H-GAC Product Code, which shall be
determined as described in Section B of this Invitation, Offeror shall offer ONLY ONE Product for any
particular Product Code. For example, Offeror may wish to submit a bid for Product Code ABC and may have
another offering that also meets the requirements for ABC, Offeror MAY NOT submit two offerings for ABC,

The alternate offering that also meets the requirements for ABC must be offered as an option
"upgrade/downgrade" to ABC on Form E.

b. Pricing for optional upgrades or downgrades to base bid items should be quoted as an “adder” or “deduct”
amount as appropriate, {o be applied to the offered price of the base Product Item listed on Form D,

c. Base bid items and their associated HGACBuy Product Codes are included in the Section B and/or on Form D,
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d. Selection of Product Codes for which to submit an offer is at Offeror’s sole discretion.

18, SPECIFIC DESCRIPTIVE REFERENCES

Except for Base Product Items listed on Form 13, any reference to a specific catalog, data sheet, form, brochure,
model name or number, efc. used herein to describe an item such as an option or accessory is only descriptive and is
not to be considered restrictive unless otherwise noted. Such references are normally used only to indicate a type,
general description, level of quality and/or required performance standards.

19, MANUALS

Unless otherwise specified or superceded herein, each Product delivered under an H-GAC contract, and if
applicable any options thereto, shall be supplied with at least one (1) copy of a safety and operating manual, The
cost of any such manuals must be included in the base price for any Product Item offered hereunder, If more
detailed and technically orientated parts and maintenance manuals are available for a Product or option, at a cost,
they shall be offered as options on the FORM designated herein for such options, or elsewhere in the Response as
may be directed herein.

20. STANDARD FEATURES & OPTIONS
The following requirements are applicable primarily to physical goods.
Standard Features

a. The stated minimum requirements for all Products lisied herein include what H-GAC considers to he
“standard” features, Even though such features might normally be offered as options rather than as standard,
they are nonetheless considered to be standard in this Invitation, and must be included in the base price for any
Product offered. Such features SHOULD NOT be offered as options except as deducts for their omission from
the base Product,

b. Ifit is unclear in the Response that an II-GAC standard feature is included in the base price, it will be assumed
that such is the case. If awarded a contract Offeror wili be expected to sell the Product with all H-GAC
specified standard features included in the base price. :

¢.  Any feature or accessory normally offered by manufacturer as "standard" shall be considered a standard feature
and shall be included in the base price of any offering, even though not specifically listed as a requirement in
H-GAC’s specifications. Such features SHOULD NOT be offered as options except as deducts for their
omission from the base Product,

Options ~ General

a. Options are considered to be any features or accessories, other than H-GAC's and Manufacturer's "standard”
features or accessories,

b.  Options should be offered on the FORMS designated for quoting options. Each option should be listed and
described on a separate line, and should include any Manufacturer's/Dealer's code number. If no
Manufacturer's/Dealer’s code number exists, Offeror should create one.

¢.  Prices for all offered options shall be essumed to include any installation or mounting required to make it a fully
funetional component of the Product, uniess otherwise stated in Offeror's response,

Required Options

a.  Product specifications in this Invitation may include H-GAC "Required Options". If so, Offeror must quote a
price for ALL such options, and, if there is an H-GAC Option Code provided in this Invitation for such options,
it MUST be used as part of the description,

b.  For any specific "Required Option", Offeror may quote an equivalent so long as its design and performance are
as good as, or better than, the specified option item. Responses which do not include pricing for Required
Options may be considered non-compliant,

Other Options

a. "Suggested” or "Other" options may be listed for any particular Product in this Invitation, and Offeror is
encouraged to quote pricing for such options. The extent of offered options in any response may be taker into
consideration as part of the award criteria, at H-GAC's sole discretion,
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b, Offeror is encouraged to include options for non-equipment items that may be applicable to a sale, such as:
Extended Warranties, Maintenance Agreements, Buy-back or Trade-In Agreements, Out-cf-state Delivery
Charges, Quantity or Spocial Discounts, Extended Training Classes, ete.

Published & Unpublished Options

a.  H-GAC Cooperative Purchasing Program (Program) contracts are awarded through a public competitive bid or
proposal (RFP) process. Further to that process, Program policy considers an 'option’ listed and priced in a bid
or RFP Response: (1) To be a "Published Option™; (2) To be part of any awarded contract; and (3) To be
available for purchase by Program members separately and independently from associated base line items.
However, since Published Options may have not been subjected to the same scrutiny as the associated base line
items, it cannot be concluded they were directly competed. Therefore, pursuant to Local Government Code
252.021(a), purchase of a published option costing more than $50,000 shall not he allowed, Furthermore,
H-GAC reserves the right at its sole discretion to disallow purchase of any Published Option through the
Program if deemed contrary to the intent of the law,

b.  Any option that has not heen listed and priced in the Response is considered to be an “Unpublished Option”,
Unpublished Options may be sold, but only in connection with the sale of a base Product Item, and only insofar
as the total cost of all Unpuhlished Options remains below twenty five percent (25%) of the total summed cost
of the base Product(s) plus any Published Options,

¢.  No Published or Unpuhlished Option may be sold which essentially converts a Product such that it competes
with a Product Item awarded to another confractor.

2I. WARRANTIES, SALES & SERVICE

Unless otherwise addressed in Section B, the following requirements shall apply:

a. Offeror must be a properly franchised dealer authorized to sell and service, including warranty service, all
products offered and sold in response to the bid invitation or under any H-GAC contract.

b. Offeror shall provide detailed Parts and [.abor Warranty information with the Response. I Offeror submits a
warranty with the Response which does not meet the minimum requirements herein, Offeror agrees by
submission of a Response that such warranty shall be considered to be amended to meet those minimums,

. Warranties shall be manufacturer's standard and shall be inclusive of any other warranty requirements which
may be stipulated elsewhere herein,

d.  Any warranties offered by a dealer shall be in addition to the manufacturer’s standard warranty, and shall not be
& substitute for such. Offeror's base price for any Product shall be inclusive of the standard warranty,

¢. Complete warranty information will be supplied to End User with each Product sold.

8.  Warranties need not apply to normal maintenance service or adjustments, or to any product reasonably shown to
have been repaired or altered in any way so as to affect its stability, or to any product which has been subject to
misuse, negligence, or accident,

f.  Offeror/Contractor is encouraged to offer extended warranties as an option,

Neither H-GAC nor End User assume any warranty or liability on Contractor’s behalf unless made or
assumed in writing, initiated by Contractor, and agreed to in writing by H-GAC or the End User respectively,

h. Contractor shall be responsible for the execution and effectiveness of all product warranty, and shall be the
sole source for solution to problems arising from warranty claims. Contractor agrees to respond directly to
correct warranty claims and to ensure reconciliation of warranty claims that have been assigned to a third party.

22, H-GAC ORDER PROCESSING CHARGE

H-GAC will levy an Order Processing Charge on Contracter for each sale done thru the HGAC contract, with the
exception of orders for motor vehieles. Any bid pricing submitted will be considered to include the Charge. The
amount of the applicable charge shall be per the most current H-GAC schedule. For motor vehicle orders, the
Processing Charge shall be levied on and paid by the End User.

23. PRE-PAYMENTS AND DISCOUNTS

a. Progress, pre-payment and special discounts of any kind may be offered and detailed in the Response, Such
discounts shal! he cleatly explained, but shall not be a determining factor in awarding contracts except in the
case of tie offerings,

b.  Quantity discounts applicable to similar Products solé to one or more End User Departments may be offered.
Determination as to preduct similarity shall rest solely with Contractor,

c. For specific purchases, any proposed quantity, pre-payment or special discounts shalf be clearly shown on the
Contract Pricing Worksheet,

Revised: 12/03/09 Page 10 of 19




Exhibit B

24. INSPECTION/TESTING

All Produets sold pursuant to this Invitation shall be subject to inspection/testing by or at the direction of H-GAC
and/or the ordering End User, either at the delivery destination or the place of manufacture. In the event a Product
fails to meet or exceed all requirements of this Invitation, and unless otherwise agreed in advance, the cost of any
inspection and/er testing, shall be borne by the Contractor.

25. PRODUCT DELIVERY
Unless otherwise addressed in Section B, the following requirements shall apply:

a. Title to goods, and responsibility and liability for loss and/or damage in shipping pass to End User at the
delivery destination after receipt and zcceptance have taken place. Cost of shipping/delivery shall be paid by
End User unless otherwise agreed to by Contractor. If Contractor will be paying for shipping/delivery,
shipping terms must be "F.O.B. Destination, Freight Prepaid". If End User will be paying for
shipping/delivery, shipping terms must be “F.0.B. Destination — Freight Collect”,

b. The details for the application and calculation of shipping and delivery charges must be stated in the Response
on Form E. Any freight, shipping or delivery charged to End User will be prepaid and added to the invoice,
and will be clearly shown an any Contract Pricing Worksheet or other quote presented to the End User.

¢.  The estimated delivery time after receipt of order (ARO), inclusive of Saturdays, Sundays and holidays, for all
Products offered must be stated in the Response. Actual delivery for any particular order must be confirmed
with End User at time of order placement, and must be stated clearly on the Contract Pricing Worksheet,

d.  Centractor shall be responsible for delivery and Acceptance according to the requirements of the Contract and
the Purchase Order,

e. Contractor shall advise End User prior to meking any shipment/delivery, and shall make such
shipment/delivery in accordance with End User's requirements, providing only that such arrangements do not
contravene any requirement of the H~GAC contract unless agreed to by Contractor.

f.  The execution of all required tests, certifications and/or licensing, and costs thereof, shall be the responsibility
of Contractor. Upon request by End User or H-GAC, Contractor shall provide any documentation or
certification related to such tests, certifications or licensing.

26, OVFFERED PRODUCT ITEM VARIANCES

Any variance in the specifications or performance of Products offered pursuant to this Invitation shall be acceptable
to H-GAC only insofar as it MEETS or EXCEEDS the specifications and requirements of this Invitation,

27. REQUIREMENTS FOR SUBMISSION OF A RESPONSE
Unless otherwise addressed in Section B, the following requirements shall apply:

8. Responses shall be submitted in two complete printed sets including an Origina) and one (1) Copy in separate
"hard side" three-ring binders. The outer spine of each binder shall be labeled showing this Invitation No,,
Offeror Name, and either "Original” or "Copy", as applicable. The Original printed response will be
considered to be the binding Response in case of any conflicts between printed copies and electronic copies.
Except for required forms, H-GAC Invitation documents should not be included in the Response.

b. The Original and the Copy shall be submitted complete, except that the Electronic Media should be submitted
only with the Copy.

¢ All required H-GAC FORMS and documents shall be properly completed, without exception or Offeror’s
Response may be deemed non-compliant. Offerer may not modify the format of any H-GAC FORM in any
way. Offeror may photocopy or print blank FORMS as needed. Information submitted on the printed copies of
the FORMS may not be handwritten except for signatures and initials. It is Offeror’s responsibility to insure
that printed FORMS are clear and legible. Handwritten and illegible entries may be rejected. Offeror's printed,
stamped or typed name shall appear on every FORM submitted in the Response.

d. The entire response submission shall also be submitted on electronic media, including all required H-GAC
FORMS. Offeror is strongly advised to make and work with copies of the original electronic FORMS. The
originals can then be used to make additional electronic or printed copies of the blank FORMS, Signatures are
not required on the electronic FORAMS.

€. The Response shall include ample written evidence, in the form of technical specifications, cut/tear sheets,
brochures, pictures, drawings, efc., to demonstrate that all specifications herein have been met and/or exceeded,
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The Response shall include, in any format desired, an overview of the Service Organization which will support
Products sold under any H-GAC contract, The overview must include facility locations. phone numbers and

Service Manager names, as well as the following:

- The procedure to be used by an End User requiring repairs.

- Typical turn-around time on repairs.

- Service Department days and hours of operation,

- Number of qualified / factory trained service personnel normally on hand.
- Description of the parts inventory on hand,

- Training services, facilities and personnel available.

Responses shall be enclosed in a sealed package(s) addressed to the Houston-Galveston Area Council,
Cooperative Purchasing. The following information shall be stated on the exterior of the package(s):
+ Name and address of Offeror,
Date and hour of public response opening.
Bid/Proposal Invitation number,
The statement: "SEALED BID/PROPOSAL, DO NOT OPEN IN MAIL ROOM".
H-GAC shall not be responsible for any Response not properly labeled,

Submission of a COMPLETE Response by telegraphic or electronic transmission is not acceptable. However,
Responses may be modified by telegraphic or electronic notice if such notice is received prior to the deadline
for submission.

Samples, when required, shall be submitted within the time specified and at no expense to H-GAC. If not
destroyed or consumed during testing, samples will be returned upon request at Offeror's expense.

Offeror shall provide firm contract pricing for all Products and Options being offered.
If applicable, responses shall include copies of all current licensing which may be required by the Texas Motor
Vehicle Division for execution of sales pursuant to any contract with H-GAC.

Due to the complexity of responses and to aid in evaluation, the Response should contain ALL required
information in tabbed sections as detailed below. Omission of any required FORM or information will be
sufficient grounds for H-GAC to consider your response to be non-compliant,

First Section:

¢ Form(s) A — Offeror Identification & Signatory: Identifies the offering party(ies), and should be
completed by each party to the Response, Ifawarded, a contract will be executed with each,

* Form B - Historically Underutilized Business Enterprises: Used to collect information zbout
disadvantaged and minority suppliers and subcontractors, and to commit Offeror to working with
Participants toward their program goals,

* Form C - Response Checklist: Certification, and also an aid, to insure that all required information has
been included in your Response,

e References, formatied as described elsewhere herein,

»  Service Organization Document, formatted as described elsewhere herein,

Sccond Section:

* Form D - Offered Items Pricing: For Bids, contains the lst of the Product Ttems covered by this
Invitation, Select the items offered and fill in the price for each. (For RFPs, follow the instructions in
Section B as this Form may or may not be used.)

* FormE - Published Options: Used to list and price all offered options, List, each on a separate line, all
upgrades, downgrades, optional equipment, features, accessories and services which you desire to sell thry
the H-GAC contract, if awarded, Published catalogs/price sheets may be listed, along with the discount
structure that will apply, (For RFPs, foliow the instructions in Section B as this Form may or may not be
used,}

Third Section;

»  Technical Specifications, Product Brochuves, Tear Sheets, Cut Sheets, Strippers, etc. which clearly list and
show all the standard features and capabilities of cach Product Item offered on Form D.

*  Warranty Documentation, as described elsewhere herein, for all items offered.

Revised: 12/03/09 Page 12 0of 19




Exhibit B

Fourth Section;
*  Copies of any applicable Texas MVD Licenses,

*  Electronic Media, containing the complete response including all required FORMS, stored in a pouch or an
envelope such that it will not fall out of the binder. (Required in 'Copy’ only, not in *Original')

* Form CIQ - Conflict Of Interest Questionnaire: Chapter 176 of the Texas Local Government Code
requires vendors and consultants contracting or seeking to contract with H-GAC to file a Conflict of
Interest Questionnaire (CIQ) if they have an employment or other business relationship with an H-GAC
officer or an officer’s close family member. The required questionnaire is located at the Texas Ethics
Commmission  website:  http://www.ethics.state.tx,us/whatsnew/conflict forms.htm. It s  Bidder's
responsibility to download the form and furnish a completed copy with the Response, if it is applicable.

n. By submittal of Response, Offeror certifies to the best of its knowledge that all information is true and correct.

28. CLARIFICATION TO SPECIFICATIONS & REQUIREMENTS

a. [f Offeror is in doubt as to the meaning of any item in this Invitation, a written request for clarification may be
submitted to H-GAC up to fifteen (15) calendar days prior to the deadline for response submission. H-GAC
shall not be responsibie for late delivery. Requests may be transmitted by FAX or e-mail to the assigned
Specification Specialist, and should clearly reference this Invitation number and the specific page and paragraph
in question. If there are multiple questions, they should be stated separately and numbered.

b.  Any interpretation of Invitation documents, if made, will be by written Addendum duly issued. A copy of such
Addendum will be mailed or delivered to each persen officially on record as having been sent a copy of this
Invitation, H~GAC will not be responsible for any other explanation or interpretation of the Invitation
documents made or given prior to the award of the contract.

c.  Any objections to the Invitation documents must be filed in writing with H-GAC on or before fifteen (15)
calendar days prior to the deadline for suhmission of responses.

d. Prospective offerors are advised that, after a draft specification has been issued, the Pre-Bid/Proposal
Conference is the primary forum through which comments and suggestions may be offered for consideration by
H-GAC prior to issuance of the final invitation and specifications.

. All best efforts have been made to insure that the product/service descriptions and associated specification
information in Sections B & C are cotrect, and adequate time has been given to prospective Offerors to point
out mistakes. However, if an error remains and is caught by Offeror before the scheduled bid/proposal opening,
Offeror shall make note of the required correction in the Response, and shall also notify H-GAC prior to the
opening of responses,

29. INCONSISTENT INFORMATION

H-GAC review of responses supplied on H-GAC FORMS is a significant part of the evaluation process, Offeror
shall state clearly all information required on the FORMS. Offeror's information supplied on the FORMS shall take
precedence in the event any standard “boilerplate” type language included in Offeror's response is inconsistent with
the information supplied by Offeror on the H-GAC FORMS. In all cases, information on H-GAC’s printed
FORMS supplied as part of Otferor's response shall talke precedence over information supplied on electronic media.

30. REJECTION OF RESPONSES

a. H-GAC may reject a response if?

*  Offeror misstates or conceals any material fact in the Response, or if,

*  Offeror does not strictly confortn to law or the requirements of this Invitation,
b.  H-GAC may reject any and all responses, and may reject any part of a response.

c. H-GAC, at it's sole discretion, may also waive any formalities or irregularities in any response, or ask for
corrected information except for pricing,

31. WITHDRAWAL OR MODIFICATION OF RESPONSES

Once received by H~GAC, responses may be modified or withdrawn prior to the submission deadline only if the
request to de so is in writing submitted by Offeror's authorized representative. Responses and requests for
modification received after the submission deadline will not be accepted. Requests for response withdrawal
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received after the submission deadline will be accepted if the request to do so is in writing submitted by Offeror's
authorized representative.

32. RESPONSE EVALUATION

For Bid Responses:
a. Section B will state whether the contract will be awarded to the lowest responsible bidder or to the bidder who
provides goods or services at the best value for H-GAC and its participants,

b. Ifthe contract will be awarded based on best value, Section B will state any relevant criteria which H-GAC wiil
consider.

c. For each offered Product Item, H-GAC may use the offered price, prices for Required Options, and the prices
of selected common Published Options to determine the lowest responsible offer.

d. Failyre of Offeror to submit pricing for frequently purchased options and eny H-GAC required options may
cause response to be considered non-compliant at HXGAC’s sole discretion,

For Proposal Responses:
€. H-GAC will evaluate proposals as detailed in Section B.

f. By submission of a Response Offeror indicates acceptance of the evaluation technique, and recognizes and
accepts that H-GAC may at it's sole discretion make subjective Jjudgments during the evaluation process.

33. ORDER OF PRECEDENCE PRIOR TO CONTRACT AWARD

In the event of conflict between this document and any references or documents cited herein, this document shail
take precedence prior to contract award,

34, AWARD OF CONTRACT

a.  H-GAC reserves the right to accept or reject any Product Item or option offered. Additionally, all options
included in Offeror's response and accepted by H-GAC are understood to he included in any contract,

b. H-GAC shall award contract(s) for line items or groups of line items, at its sole discretion.

c.  With authority granted by the H-GAC Board of Directors, a written contract shall be presented to the successful
Offeror(s) and shall be suhject to acceptance by the successful Offeror(s) within thirty (30) calendar days after
presentation by H-GAC. If a contract is not executed within thirty (30) calendar days, H-GAC may rescind the
contract offer and award a contract to the next Offeror in order of rank as detertined by H-GAC.

d.  Delivery time and prompt payment discounts, including time allowed for payment, may be considered in tie-
breaking of offers which are judged by H-GAC to be equal in all other criteria.
¢ The contract shall include the following documents in the stated order of precedence:;
Ist  The contract document signed by H-GAC and Offeror,
2nd  This Invitation and all specifications referenced herein,
3rd Offeror's response to this Invitation,

35. PRO-FORMA CONTRACT

This Invitation includes a Pro-Forma (sample) Coniract which successful offerors will be expected to sign. The
actual final contract will be the same or nearly the same as the Pro-Forma. NOTE; Successful Offerors MAY NOT
progess any purchase orders until the contract documents have been executed and returned to H-GAC.

36, CONTRACT TERM

The contract shall be in effect throughout the period stated elsewhere in the contract documents, and thereafter until
such time as any outstanding orders against the contract have been fulfilled. The contract may be extended if
deemed by H-GAC 1o be in the best interests of the Program, and subject to mutual agreement of the parties,

37. PERFORMANCE & PAYMENT BOND

H-GAC's contractual requirements DO NOT include a Performance & Payment Bond (PPB), and offered pricing
should reflect this cost saving, However, Contractor must be prepared to offer a PPB to cover any specific order if
so requested by End User, Contractor shall quote a price to End User for provision of any requested PPB, and
agrees to furnish the PPB within ten business (10) days of receipt of End User's purchase order,
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38. CHANGE ORDERS

- End Users shall have the right to meke additions by addenda for the purpose of clarification or inclusion of
additional specifications, qualifications, conditions, etc, Any such addenda shall be made in writing and agreed
upon by Contractor and the End User agency prior to issuance of any Change Order. A copy of any such Change
Order shall be furnished by Contractor to H-GAC.

39. DUPLICATION OF TERMS OR STATEMENTS

Where statements or terms are duplicated or are extremely similar, H-GAC and the End User reserve the right to
use the statement or term most favorable to H-GAC and/or the End User.

40, PUBLICITY

H-GAC encourages contractors to "market" the Program, and can provide some information and artwork to be used
in published promotional materials. However, any publicity or published material released by Contractor
referencing the contract, whether in the form of a press release, brochure, photographic coverage, or verbal
announcement, shall be issued only with prior review and approval by H-GAC.,

41. TAXES

HGAC and End User participants are either units of government or qualified non-profit agencies, and are generally
exempt from Federal and State sales, excise or use taxes. Offeror shall not include any such taxes in the Response,
Further, it shall be the responsibility of Contractor to determine the applicability of any taxes to a particular order
and act accordingly. Exemption ceriificates will be provided upon request,

42, DRUG FREE WORKPLACE,

Contractor shall provide notice to its employees and sub-contractors, as required under the Drug-Free Workplace
Act of 1988. A copy of Contractor’s Drug-Free Workplace policy shall, on request, be furnished to any End User.

43, PRODUCT NOTICES & MAILINGS

H-GAC is NOT the owner of Products sold pursuant to thig Invitation, but acts only in the capacity of purchasing
agent. In that regard, Contractor accepts sole responsibility for insuring that notices and mailings, such as Safety
Alerts, Safety Recall Notices and Customer Surveys, are sent directly to the End User of record,

44, HANDLING OF ORDERS & PAYMENTS

In general, orders and payments will be handled as described below, More specific instructions and information
regarding handling of purchase orders and the Order Processing Charge may be provided after contract award,
Established procedures may be changed at any time by II-GAC as may be dictated by efficient business practice.
The particulars of any sale, e.g. specific products, pricing, delivery, warranty, efe., will be in strict accordance with
the terms and conditions of this Invitation and the specific contract awarded to Contractor. Beyond that:

a. For any particular procurement to be made under the provisions of an H-GAC contract, End User and
Contractor will discuss requirements and agree as to what will be provided.

b.  Contractor will prepare a Contract Pricing Worksheet and provide it to End User. The Worksheet will list
everything being purcbased including the base bid item(s), all published and unpublished options and the
delivery date. All pricing shall be per the current contract,

¢. End User will send a purchase document to Contractor, which Contractor will send H-GAC together with
the Contract Pricing Worksheet. NOTE: Contractor aglees not to offer, agree to or accept from End User any
terms or conditions that conflict with or contravene those in Contractor’s H-GAC contract, except for pricing
discounts,

d. H-GAC will prepare an "Order Confirmation" and send it to End User and to Contractor, The Order
Confirmation verifies that Contractor has a valid H-GAC contract and that the order is in compliance with the
requirements of the H-GAC Cooperative Purchasing Program. Contractor will not ship any goods before
receipt of hoth End User's purchase document and H-GAC's Order Confirmation,

e On notification that Contractor has received an order, H-GAC will invoice Contractor for the applicable
Order Processing Charge. NOTE: The Order Processing Charge is charged to Contractor, EXCEPT in the
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case of motor vehicles, For all sales of motor vehicles the Order Processing Charge is levied on the End User,
collected by Contractor, and remitted to H-GAC by Contractor.

Contractor will deliver products/services ordered, and will invoice End- User for products/services accepted by
End User, (See other Sub-Section herein dealing with Product Delivery.) Contractor will not invoice before
shipment has been made.

End User will pay Contractor for those products and/or services ordered which have been received and
accepted. Under no circumstances shall any check be made payable to a representative or agent, Should a
representative or agent submit an invoice to End User for any cost related to a purchase order issued to
Contractor for products/services covered by an H-GAC contract, such invoice shall be forwarded to
Contractor and Contractor will take action to correct the error.

Upon delivery of any product/service by Contractor and acceptance by End User, Contractor shall remit to
H-GAC the full amount of the applicable Order Processing Charge in accordance with the payment terms
established in the H-GAC contract, Note, the Order Processing Charge is due whether or not Contractor has
ever received an invoice from H-GAC. Sales executed based on the particulars of Contractor's H-GAC
contract, without payment of the Order Processing Charge, may constitute fraud,

45,

PRICE CHANGES

Any permanent increase or decrease in offered pricing for a base contract item or published option is considered
to be a price change, Temporary incresses in pricing by whatever name (e.g. ‘surcharge’, ‘adjustment’,
‘equalization charge’, ‘compliance charge’, ‘recovery charge’, efc.), are also considered to be price changes,

Except in the case of contracted published catalogs and price sheets, prices for Base Bid Items and Puhlished
Options are expected to be held firm for a minimum of 90 days from the date an awarded Offeror signs the
H-GAC coniract. Thereafter, changes will be considered if accompanied by justifying documentation
satisfactory to H-GAC, For published catalogs and price sheets which are on an H-GAC contract, requests to
amend the contract to reflect any new published catalog or price sheet may be submitted whenever the
manufacturer publishes the new document, Any such request must include the new catalog or price sheet,

If Contractor routinely offers discounted contract pricing, H-GAC may request Cantractor to accept amended
contract pricing equivalent to the routinely discounted pricing,

No price change will be allowed unless it has been reviewed and approved by H-GAC in writing. Contractor
must have received H-GAC"s written approval of any change prior to charging the new price or using it in any
quotation prepared for an End User.

Price change requests must be submitted to H-GAC in writing and must be received by H-GAC at least thirty
(30) calendar days prior to the requested effective date of the change, and must state the time period for which
the requested pricing will remain firm,

Price change requests shall include H-GAC Forms D and E, or whatever documentation was used to submit
pricing in the original Response hereto, showing all affected items with current contract price, requested price,
and percentage change shown clearly for each. This documentation should be submitted in MSExcel format to
facilitate analysis and updating of the website,

Price change requests MUST be supported with substantive documentation (e.g. manufacturer's price increase
notices, copies of invoices fromn suppliers, etc.) showing that Contractor's actual costs have increased. The
Producer Price Index (PPI) may be vsed as partial justification, subject to approval by H-GAC, but no price
increase based solely on an increase in the PPI will be allowed.

All Products shall, at time of sale, be equipped as may he required under any then current applicable local, state,
and federal government requirements. If, during the course of any coniract, changes are made to such
government requirements which cause a manufacturer's costs of production to increase, Contractor may
increase Product pricing to the extent of Contractor’s actual cost increase. The increase must be substantiated
with support documentation acceptable to H-GAC prior to taking effect. Modifications to & Product required {o
comply with such requirements which hecome effective after the date of any sale shall be the responsibility of
the End-User.,

In cases involving contract extensions exceeding sixty-one (61) days beyond the stated expiration date of the
contract, Contractor may request a price change based on the same conditions as stated above. However the
thirty (30) day prior notice is waived and H-GAC will consider the request immediately on receipt,

H-GAC reserves the right to accept or reject any price change request, Acceptance, if granted, will be in
writing and the approved changes will become part of the contract.

Revised: 12/03/09 Page 16 of 19




Exhibit B

46. CONTRACT ITEM CHANGES

a.  If'a manufacturer discontinues a contracted item, that item will automatically be considered to be deleted from
the contract with no penalty to Contractor. However, H-GAC may at it's sole discretion elect to make a
contract award to the next low offeror for the item, or take any other action deemed by H-GAC to be in the best
interests of End Users, at its sole discretion,

b, If a manufacturer makes any change in a contracted item which does not affect the contract price, Contractor
shall advise H-GAC of the details. If the 'new" item is equal to or better than the originally contracted item, the
‘new’ item shall be approved as a replacement. Otherwise H-GAC may allow or reject the change, or take any
other action deemed by H-GAC to be in the best interests of End Users, at its sole discretion, If the change is
rejected there will be no penaity to Contractor. '

. If a manufacturer makes any kind of change in a contracted item which affects the contract price, Contracior
shall advise H-GAC of the details, H-GAC may allow or reject the change at its sole discretion. If the change
is rejected there will be no penalty to Contractor, However, H-GAC may elect to make 4 contract award (o the
next low offeror for the item, or take any other action deemed by H-GAC to be in the best interests of End
Users, at its sole discretion,

d.  Inthe case of specifically identified catalogs or price sheets which have been contracted as base bid items or 8s
published options, routine published changes to products and pricing shall be automatically incorporated into
the contract. However, Contractor must still provide thirty (30) calendar days written notice and an
explanation of the changes to products and pricing. H-GAC will respond with written approval.

47. FORCE MAJEURE

If either party shall be wholly or partially prevented from the performance of any contractual obligation or duty by
reason of or through strikes, stoppage of labor, riot, fire, flood, acts of war, insurrection, accident., order of any
court, act of God, or specific cause reasonably beyond the party's control and not attributable 1o its neglect or
nonfeasance, in such event, the time for the performance of such obligation or duty shall be suspended until such
disability to perform is removed. Determination of Force Majeure shall rest solely with H-GAC.,

48. PERFORMANCE UNDER CONTRACT

H-GAC is committed to insuring that Contractor provides effective and efficient service to all Participants in the
Cooperative Purchasing Program, and expects that certain Performance Conditions must be met. Failure to meet
these conditions may result in coniract termination. In that regard, Contractor shail:

8. Appoint a dedicated representative to be the contact person and focal point for all matters relating to End User
quotations and orders. The representative shall have: A toll free phone number with voice mail; A fax
huinber; A working ¢-mail address; and A postal address.

b.  Insure that the representative timely monitors all communication modes listed above, and promptly responds to
communjcations from End Users and H-GAC in any of these modes. Phone calls will be promptly returned, in
any event not later than the next business day. Acceptable failure will be due only to Force Majeure,

¢.  Maintain sufficient qualified staff to promptly process all communications from H-GAC or End Users, and to
efficiently, effectively and accurately service all requirements of the contract.

d.  As may be requested by H-GAC, replace any staff members who are not providing the service and expertise
deemed necessary by H-GAC for acceptable support of End Users.

¢ Properly prepare and provide to End User a Contract Pricing Worksheet, or a quotation in other format as
approved by H-GAC, for each and every order that is to be executed.

f.  Fumish, on request of H-GAC, reasonable data, forms and graphic material to be used in brochures or other
print media, or on H-GAC's website,

g Allow access to H-GAC authorized personnel for inspection of operating facilities, and auditing of purchase
orders during the contract period, and for a period extending thru the completion of any outstanding orders, Site
inspection may be arranged not less than ten (10) calendar days prior, shall include the names of all participanis,
and shall be at no expense to Countractor,

h.  Reporting Requirements:

e Contractor agrees to submit written quarterly reports to H-GAC detailing all transactions during the
previous three month period. Such reports shall include, but are not limited to the followin g

* End User name

* Product/Service purchased, including Product Code if applicable
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» End User Purchase Order Number

¢ Purchase Order Date

¢ Product/Service dollar amount

* HGACBuy Order Processing Charge amount

* Reports must be provided to H-GAC in MSExcel or other acceptable electronic format, and are due by the
30" day of the month following the applicable quarter being reported.

i.  Should Contractor default in providing Products or Services as required by this Invitation and the contract,
recourse may be exercised thru cancellation of the coniract and other legal remedies as may be appropriate,

49, IMPLEMENTATION OF INTERNET BASED E-COMMERCE

H-GAC Cooperative Purchasing has adopted E-Commerce as part of its business model and maintains an internet
website at www HOACBuy.org. At any point in time, various information and process functions may be
implemented and made operational thru the website, including but not limited to items such as:

Information Items

»  Contract information ¢ Product and option item catalog listings
*  Procurement schedules *  End User & Contractor information
¢ Response requirements & specifications
Funetions
¢ End User product inquiries »  Shipping/Delivery notices
s  Product configuration and price quotes * Invoice generation
¢  Purchase Orders and Confirmations ¢ Payment remittances, etc.

All H-GAC Contractors, as a condition of contract, will be required to work with H-GAC and it’s E-Commerce
provider(s} to maximize use of E-Commerce within the context of H-GAC Cooperative Purchasing business,
Offeror is encouraged to refer to H-GAC’s Cooperative Purchasing web site where additional information can be
found. If you have any questions, please contact H-GAC for assistance.

50. CONTRACTOR ORIENTATION/TRAINING

H-GAC believes that Contractor's familiarity with the operational policies and requirements of the Cooperative
Purchasing Program is a key factor in achieving End User satisfaction. In that regard, the Contact Person listed on
Form A, or an alternate, shall be required to participate in an H-GAC vendor orientation/training as soon as
possible after contract award. In addition, any other of Coniractor's staff who will be involved in any way with the
HGACBuy Program should participate in orientation. The orientation may be presented as a teleconference or
webinar, or may be held in H-GAC's offices as may be determined by H-GAC and Contractor to be the most
efficient and effective form of delivery.

51, LEGAL & CONTRACTUAL REMEDILES
RESOLUTION OF PROTESTED SOLICITATIONS AND AWARDS
Procedure

Any actual or prospective Offeror or Contractor who is aggrieved in connection with a purchase transaction
may file a grievance. The grievance may be filed at any phase of the procurement. In order for an above
mentioned party to enter the grievance process, a written complaint must be sent to the Office Services Manger
of H-GAC by certified mail which identifies the following:

1. Name, mailing address and business phone number of the complainant,
2. Appropriate identification of the procurement being questioned,

3. A precise statement of reasons for the protest.

4. Supporting exhibits evidence or documents to substantiate any claims.

The grievance must be based on an alleged violation of H-GAC’s Procurement Procedures, a violation of State
or Federal law (if applicabie), ot & violation of applicable grant or contract agreements to which H-GAC is a
party. Failure to receive & procurement award from H-GAC in and of itself does not constitute valid
grievance, Upon receipt of grievance, the Office Seryices Manager will initiate the informal resolution process.

Expedited Resolution

The Procurement Officer or Departmental Manager responsible for the solicitation shall contact the
complainant and all interested parties and attempt to resolve the allegations informally within ten (10) working
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days from date of complaint. If the nllegations are successfully resolved by mutual agreement, documentation
will be forwarded to the Office Service Manager of the resolution with specifics on each point addressed in the
original complaint.

If the Procurement Officer or Departmental Manager is not successful in resolving the allegations, the
complaint along with the comments will be forwarded to the Office Service Manager {inmediately. The Office
Setvice Manager will review all documentation. All interested parties will be given written notice of the date,
time, and place of the hearing and an opportunity to present evidence. A written decision will be issued within
five (5) working days after the hearing along with notice of appeal rights.

Appeals

The complainant may appeal the Office Service Manager's decision by submitting a written appeal, within five
(5) working days, to the Executive Director of H-GAC., The Executive Director, upon receipt of a written
notice of appeal, shall contact the complainant and schedule a hearing within ten (10) working days. The
Executive Director of H-GAC has the option of appointing a Hearing Officer to preside over the hearing. If
appointed, the Hearing Officer shall conduct a hearing and forward a summary and recommended resolution to
the Executive Director,

The decision reached by the Executive Director or his designee shall be final and conclusive, This decision will
be forwarded to the complainant in writing within thirty (30) working days.

The Contractor may; i it elects to do so, appeal the fina! and conclusive decision of the Executive Director 1o
a Court of competent jurisdiction,

RESOLUTION OF CONTRACT DISPUTES

Upon breach or default, H-GAC shall give the Contractor written notice of default. If the default {s not remedied,
within a reasonable specified time {rom date of notification, to the satisfaction and approval of H-GAC, default will
be declared,

Upon breach of contract or default, H-GAC may exercise any and all of its rights afforded by law, including but not
Himited to those referenced in the General Contract Provisions.

SOLICITATIONS OR AWARDS IN VIOLATION OF THE LAW

Contracts awarded in violation of the competitive process or otherwise in violation of the law are voidable by
H-GAC.

52. NATIONWIDE SALES OPPORTUNITIES

HGACBuy provides purchasing services to local governments qualifying non-profits throughout the nation, and
desires to make established contracts available to them wherever and whenever practicable, Therefore, once a
contract is awarded, Contractor is expected to expand the scope of its marketing effort to include sales to End
Users in all areas of the United States, and/or to assign any H-GAC contract to another confractor(s) as deemed
appropriate by H-GAC in the interest of its End Users.

¢ Contractor may sell through HGACBuy anywhere subject to compliance with applicable laws and
regulations. If the market structure in which Contractor operates requires a contract assignment for any
particular sale, H-GAC will expect Contractor to assign the contract to a Manufacturer or to another
Dealer(s). Such assignment must be approved by H-GAC,

¢ Contractor’s differential costs (e.g. transportation & delivery charges) and allowances (e.g. manufacturer’s
sales incentives) related to any sale may be charged to buyer,

End of Section A
GENERAL TERMS & CONDITIONS
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SECTION B - PRODUCT SPECIFIC REQUIREMENTS
For
Radio Communication/Emergency Response & Mobile InHeroperability Equipment
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BACKGROUND & PURPOSE:

The Houston-Galveston Area Council (H-GAC) is a government agency which provides a Cooperative Purchasing
Program as part of its service to other government agencies. The Program currently makes blanket type contracts
covering products and services for the use of its membership of more than 4500 local government Participants (End
Users) which including cities, counties, emergency services districts, schoel districts, and non-profit organizations.
Any local government or non-profit organization may participate in the Program so long as their state law allows,
There is also no cost to join and become a member of the H-GAC Cooperative Purchasing Program,

H-GAC is soliciting Proposals for sefecting qualified manufacturers, distributors, installers and service providers of
Public Safety Radio Communication Equipment / Emergency Response Command & Control Equipment /
Mobile Command Interoperable Communications Equipment and Services / Integration Services /
Broadband Solutions to make these types of products and services available to all current and fiuture Participants in
our Cooperative Purchasing Program, Participants in our Program may require selective acquisitions of equipment
and/or services OR full turnkey projects necessitating additional services, training and maintenance agreements. A
comprehensive catalog or price list of components or services, related to each submitted proposal shall be priced and
included in the proposal. This shall also be provided in an electronic format. Discounts, if applicable, shall be
clearly shown on Form E for ease of evaluation and clarity to End Users. Propeser must have the ability to
effectively sell and service to all H-GAC Participants.

The H-GAC Cooperative Purchasing Program was established to provide purchasing setvices to local governments
in the State of Texas, and that remains H-GAC?s primary focus. However, the Texas Government Code (Title 7,
Chapters 771 and 791) establishes the avthority for H-GAC to provide these products and services to local
governments in other states as well. With that authority, H-GAC wishes to make contracted products and services
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available to out-of-state governments and or political entities, state agencies and non-profit agencies whenever
practicable. Therefore, once a contract is awarded for the supply of Products or Services to End Users in Texas, the
Contractor is expected to expand the scope of its marketing effoit to include sales to End Users outside the state of
Texas, but subject to the following;

*  H-GAC will not make separate awards for any particular Product or Service, for sales in Texas and for
sales outside the state of Texas.

e For all Product end Service items, Contractor must submit a fee rate, which will be valid for products
and services to Texas End Users and End Uses in other states as well. A Contractor's decision
regarding whether or not to market services outside the State of Texas may influence or have a bearing
on H-GAC’s evaluation of Contractors responses and any subsequent contract(s).

Proposer shall be able to demonstrate in the response to this RFP how sales, service, training and support will be
provided and achieved throughout the State of Texas, All sales offices and support centers should be identified,
including the number and type of employees at each. The organizational structure of Proposer, in regards to these
issues, should also be identified. Governmental references, including contact and contact information shall also be
provided as part of this RFP, Proposer shall alsoc demonstrate in the response how sales, service, training and
support will be provided and achieved for out-of-state End Users utilizing the Cooperative Purchasing Program,

SCOPE OF OFFERINGS;

H-GAC’s expectation is to receive proposals, and subsequently to establisb blanket confracis, for a comprehensive
range of Public Safety Radioc Communication Equipment / Emergency Response Command & Control
Equipment / Mobile Comnmand Interoperable Communications Equipment and Services / Integration
Services / Broadband Sclutions to offer Participants in our Cooperative Purchasing Program. In that regard,
Proposer is expected to provide a complete offering of available producis for routine general acquisitions and

installation of stated equipment, to include installation services, training and mgintenance,

It is the objective of this Proposal to solicit responses from several Manufacturers and its Dealers and Distributors to
award contracts to those Proposers that meet or exceed the expectations laid out in this RFP, It is the sole discretion
of H-GAC and its staff to be able to award multiple contracts under the same Base Product Codes,

This Proposal is divided into four (4) separate but related categories, for ease of evaluation and proposal responses,
Proposer is advised to offer a wide array, or catalog, of products within each product category listed below. When
submitting a response, Proposer may choose to give a response on any of the categories or all, No additional
weighted value will be given to a proposer who responds to more than one or all categories listed,

H-GAC ADMINISTRATIVE FEE AND PROCUREMENT PROCESS:

As described in Section A {Sub-section 22), for each purchase order processed under an awarded contract, H-GAC
will directly invoice contractor a 1.5% Order Processing Charge applicable to the price of all equipment/services
submitted in contractor’s response, Fee is calculated from awarded bid pricing before additional discounts (if any)
have been applied.,

It is Bidder's responsibility to take this into comsideration when preparing Form-D and Forin-E bid pricing,
building this fee into Base Unit and options pricing accordingly (for example, 8 20% discount-off-list price should
ideally be listed on Bidder’s bid as 18.5%).

Competitive Pricing:

By submission of a response, Offeror certifies that offered pricing is as good as or better than pricing
offered to local government customers thrn any other program under normal circumstances, If such Is
not the ease, Offeror shall explain how offered pricing differs from “best” pricing, and by hew much,
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Procurement Process:

The procurement process operates as follows: End User/Buyer contacts Contractor and discusses
requirements,

Contractor prepares an H-GAC Contract Pricing Quote and provides this to the prospective Buyer,
When the Contractor and the End User agree, the Buyer sends a purchase order for the Products or
services to Contractor, and faxes a copy to H-GAC along with the Contract Pricing Worksheet,
Contractor delivers the ordered products or services and invoices Buyer,

Buyer pays Contractor for products(s) received and accepted.

Contractor provides quarterly report of all completed sales which includes names and location of
buyer’s dates, purchase amounts and administrative fee.

H-GAC will invoice the Contractor for the Administrative Fee due,

Contractor remits administrative fee to H-GAC.

PRODUCT CODES

For purposes of this invitation and any subsequent contract, all systems shall be identified using a descriptive two
(2) charagter alpha product ¢code, The first character of the code will identify the Manufacturer (see below), the

second the Product Category (A, B, C or D). Proposer shall price the product code(s) of theilr cholce and make
reference to this code(s} on HGAC proposal Forms (D & E).

Note: Your product must be pre-listed/approved on the chart below in order to participate in this proposal.

Example — Motorola Solutions Radio Communication Equipmen: & Services would be designated “QA>

Alcatel-Lucent

AVL Technologies

Bearcom Operating LL.C

Clearcom Communications

Communications Applied Technology

Daniels Elecironics

E. F. Johnson

Harris Communications

Hytera America

[com America

Intrado

JPS Communications/Raytheon

Kenwood

Midland Radio

Motorola Solutions

Network Innovations

ODN, Inc.

Positron

Relm Wireless

Radio Systems International

Science Applications International (SAIC)

Solaris Technologies

Tait Radio Communications

Sepura

Ulgralife Communication Systems

Utility

2Nl g|<|c|=inmlo|<|eiz|Zi=r|wi—|2ia=|=|o|a]m|»

Vertex Standard

01/15/2015

..... Tinal-—-- Pﬂge Jofg§




RA05-15

Exhibit B
Radio Communication/Emergency Response & Mobile Iuteroperability Equipment

PRODUCT CATEGORIES (for Public Safety voice; data; video)

The H-GAC Product Categories covered by this Invitation include:

A,

Radie Communication Equipment & Services

Including Receivers/Pagers; Land Mobile Radios and Accessories; Base Stations and Accessories;
Communication Conirol Console Systems; Portable Radios and Accessories; Radio Trunking Systems;
Towers; Mobile Data Systems (MDS); Wireless Mobility Systems including Broadband and LTE;
Networking including System-wide and local Interoperability Solutions; Biometric Applications.

Emergency Response Command and Control Equipment & Services

This Proposal establishes pricing for state-of-the-art Emergency Response Command & Control Equipment
and Systems that can be purchased by participants in the H-GAC Cooperative Purchasing Program {End
Users), Actual operators of the equipment will be “first-on-the-scene” emergency incident response
commanders who will need to control communications between various agencies, who will have diverse
data access needs and networking interfaces, who may have the need to gather and transmit data from the
scene.

Mobile Command Interoperable Communication Equipment & Services

This proposal establishes pricing for systems and equipment for voice, data and video communication
interoperable for mobile command systems. Since this is o mobile system, vehicles or trailers for mounting
portable equipment should be priced on Forms D/E or may be procured off separate contracts. Access to
wide area network will be via satellite, optional wireless (WiFi) optional video network interfacing,
optional networking and gateway interfaces, and cellular data networks. The capabilities provided by these
systems will establish interoperability between the incident scene, the Integrated Emergency Operations
Center (TEOC) and other Incident command Systems (ICS) as applicable, H-GAC reserves the right to
accept only proposals of interoperable equipment for compatibility, flexibility and uniformity reasons.

Integration of Services

This category was added to describe the types of services that Proposer may choose to offer our End Users
in order to integrate the various products offered in Cetegories A, B and C into complete systems or
subsystems. These services shall in no way diminish or render void any installation, warranties, training or
other related services that are a part of the products and services offered by Proposer in the other
Categories. These services may include support to system design, installation integration, testing, training,
obtaining certifications...efe. Proposer may bid integration services for products from any or all of the
Categories, but may not exclude a specific product or manufacturer within a Category for which Proposer is
supplying a proposal.

Note: Contractor will be responsible for all costs associated with Interoperability Testing (10T) for
all purchased equipment ensuring Multi-Vendor Integration compatibility. Additionally, vendor
must demonstrate participation in any testing program required by FCC rules if applicable at time

purchase order is issued.

a. The services may be offered as Time & Materials (T&M) labor rates, with minimum quantities and blocks
of time specified by Proposer, or as fixed-price packages, or the Proposer may propose other methods of their
choosing, Proposer may offer the same rates for services provided across the products or individually for
each Category and a given system to be integrated may include products from various Categories,

. I bidding T&M rates, Proposer shall specify the Tollowing for each labor category to be offered;

- Labor category with title,
- Labor rate,
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- Description of Iebor category in terms of personnel qualifications, or type and level of work to be
performed or both.

- Time increments available for purchase by category or in summation at Proposers discretion, for
example; per hour, per week, per block of time, etc,

- Minimum blocks of time required to be purchased by the End User by category or in summation, at
Proposers discretion.

¢. In the event that multiple rates for similar labor categories apply due to use of similar categories for
Proposer and its subcontractors, or among different subconiractors, Proposer shall so stipulate in both the
labor category title and in is description.

d. Proposer shall be very detailed in its proposal as to exactly what Integration Services (Categories) its
services are covering as well as it detailed pricing structure. There should be no question by the End
Users as to exactly what services it is purchasing as well as exactly what costs are associated with said
services,

Note: Proposer shall always keep in mind that the Forms D & E, the product catalogs, electronic produet
formats and discount pricing shall be easily understood and managed, both for ease of evaluation purposes
and for the ind Users understanding of your companies pricing structure.

Note: Proposer shall also indicate throughout the proposal whether equipment being referenced is Digital
or Analog equipment, If not referenced within the Proposal it shall be presnmed to be Digital.

Note: Proposers shall reference Project 25 Phase T and Phase 1i throughout the proposal when referencing
radio and trunking equipment/projects where applicable,

Note: Proposers/Manufacturers responding with Project 25 equipment shall provide P25 CAP testing
documentation that meet or exceed this testing requirement upon request.

STRUCTURE OF RESPONSE AND REQUIRED INFORMATION:

In addition to H-GAC Forms A, B, and C, Proposer shal! provide the information deseribed below, labeled and
tabbed to _correspond with the designated Segment Headings (A thru E) being bid. Format is at Proposer's
discretion, unless otherwise stipulated. If Proposer is making a response submission in more than one Product
Category, a single Segment B, Segment C, and Segment D will suffice. However, Segment A and Segment E shall
be subdivided for each H-GAC Product Category being addressed in the response,

It is extremely important to set-up the binders as instructed, Responses not organized in the
preseribed manner may be eliminated from consgideration,

Note: Proposer_shall provide the requived information specified in the Segments below (A1, All
information must be labeled and tabbed 0 correspond with the designated Segment Headings below,
Cach Segment must be addressed completely, For example, Seament B will be tabbed and have three (1)
iems to be addressed (1, 2. 3) and numbered accordinsly. 1t is this information within each Seement that
will be evaluated and will determine the nroposers final score.

Segment A, Products & Pricing

This proposal requires published catalog and/or price list pricing, In this Segment Proposer shall list/price
a manufacturer’s published catalog and/or price lists with % discounts. The information shall be provided
on H-GAC Form D, Form E is included in the bid package to allow pricing of those options that are not
included in a particular catalog (e.g. extended warranty, additional training). Proposer MUST provide all
pricing (Forms D & I} in an electronic format (excel format). Proposer shall provide:
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Note: Options bid on Form E must be associated with the menufacturer/product code being proposed

on Form D. For example, if vou are proposing Metorola Radio & Communication Equipment (KA)

on Form D. onlv options associated with Motorola (mfg,) may be Hsted/priced on Form E.

1. Offeror shall submit its standard published price catalog(s) containing all products that
will be offered for sale through the Program. Pricing must be provided in the form of a
manufacturer published catalog or price list showing the % discount off retail/list,
Quantity discounts and other incentive programs which will be made available shouid
also be addressed on Form E as an option. Proposer must provide a copy
(hard/electronic) of all catalogs bid. Catalogs/Price Lisis MUST be identified (name.
year, edition eot) on Yoxm B as a line item along with % discount.

Nete: Catnlogs/Price fsts Lid with 4% discount from Hst/rotuil price may be
deemed pow-compliant,

2. Basic specification information for produets and systems offered (e.g. cut/tear sheets,
brochures, etc.); such that the basic capabilities and features of the equipment offered can
be ascertained.

3, Product information covering basic/standard warranty of equipment/products being
offered,

Segment B, References
Further to the requirements for references as detailed n Section A, General Terms & Conditions, Proposer
must provide references from at least five (5) government and/or non-profit entities which have
purchased offered Products within the past two vears. Information provided shall include, as a minimum:

1. Entity name
2, Contact persen’s name, address & phone number
3. Description and value of product(s) purchased

Proposer is encouraged to include any letters of endorsement which may be available from the supplied
references, In any event, H-GAC reserves the right to consider historic information and other facts in its
proposal evaluations, whether gained from this proposal, references, or any other source.

Segment C. Geographic Areas Served

1, HGACBuy is a nationwide program. Describe you Geographic Coverage so H-GAC
may evaluate your ability to meet the needs of End Users throughout the United States,
2, Explain how you will market the HGACBuy program, Contractors are allowed to use the

HGACBuy logo on brochures and other printed literature as well as websites and trade
shows; subject to prior review and approval by H-GAC.

KR Detail your dealer network (nationwide) and describe how it will be used to promote this
program and provide products/services to H-GAC members nationwide,

Segment D. Service Facilities & Personnel

1. Sales office locations.

2. Factory and Service Center Locations,

3. Technical and inaintenance services provided after a sale, and on what basis
4, Warranties, policies and procedures for handling problems and refurns

5. Customer I.‘Il‘aining provided, and on what basis?
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Segment E. Customer Contract/Agreement Documents

Proposer shall provide copies of all documentation that a customer would be required to sign in the event a
purchase is made (e.g. End User Agreements). H-GAC shall review documentation relative to consistency
with industry norms and restrictiveness relative to the best interests of Participants.

EVALUATION OF PROPOSALS;

Evaluation of proposals will be based solely on the judgment and determination of the H-GAC staff, Proposals
will be evaluated in two stages.

The first stage will be a general subjective evaluation of the completeness of the proposal, taking into account
all requitements for submission defailed in Section A, General Terms & Conditions. Proposals deemed to be
responsive will then be passed to the second stage, (Pass/Fail)

The second stage of evaluation will involve consideration of the criteria specified below. There will be a
maximum score of 100 points. Proposers scoring the minimum 70 points or above may be offered a confract,
but the number of contracts offered in any Product Category will be based solely on H-GAC's determination of
what best serves the interests of Program Participants.

PROPOSAL EVALUATION TABLE

Proposal Evaluation Criteria Weight
Overall compliance of Response with RFP requirements: Pass/Fail
Products and Pricing on Form D (Segment A):; 30
References (Segment B): 15
Geographic Area Covered (Segment C): 25
Service Facilities & Personnel (Segment D}): 20
Restrictiveness of Documentation (Segment E): 10

Note: Proposer shall address in depth each of the above criteria. Failure to do so may result in the bid beiug
deemed non-compliant,

CONTRACT AWARDS

One or more contracts may be recommended in each of the listed H-GAC Product Catepories, at H-GAC's sole
discretion, Offerings made by a single Propeser in more than one Category will be considered separately. On
approval of an award recommendation by the H-GAC Board, & contract may be offered to the recommended
awardee(s). If the parties are unable to come to agreement on the contract, H-GAC may withdraw the offer at
H-GAC's sole discretion,

SUBCONTRACTORS;

H-GAC reserves the right (o require the Contractor to identify any subcontractor that will be used and include
the name of the company, telephone number, contact person, type of work subcontractor will perform, number
of certified employees to perform said work and three references for whom the subcontractor has performed
work, that H-GAC may contact,

INSTALLATION AND SERYICE REQUIREMENTS:

1, The cost of installation must be included in the base system cost for all systems proposed, including all
equipment, components and soflware, Basic installation should mean the system is fully operational,
2. Because additicnal installation needs may arise, the Contractor shall list on their Form E,

2.1 Hourly Rates for Hardware installation and,
2.2 Howrly Rates for Software installation,
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Unless specifically agreed upon by the Contractor and the End User, all initial installation of all
equipment and components shall be done by the Contractor, The Contractor must also ensure that the
proposed equipment is fully operational and performs properly.

The Contractor must furnish all components, wires, connectors, materials, parts, equipment and labor
necessary for the complete installation of the system, in full accordance with recommendations of the
Original Equipment Manufacturer (OEM),

Contractor must observe proper circuit polarities and special care shall be taken to ensure that constant
polarity is maintained. Contractor shall also provide adequate protection from electrical surges on any
installed equipment,

Contractors must ensure that all systers are in first class working condition and free of short circuits,
ground loops, video noise, and excessive systein noise beyond published specifications of the equipment,
hum, RF interference, or instability of any form.

At time of installation, the Coniractor must provide owner’s manuals, manufacturer’s data sheets and a
complete equipment list, with manufacturer’s names, model numbers, serial numbers and quantities of
cach item provided. The Contractor shall also provide a comprehensive system schematics and labeling
showing detailed conneetions to all equipment.

TRAINING:
It is the Contractors responsibility to provide the End User comprehensive training on all equipment,

1,

Initial Training: The Contractor shall provide a description of the initial training your company will
provide for system operators and system users, The training must include the Tollowing;

1.1 Basic information 2bout the system

1.2 Description and instruction on use of the user interface(s)

1.3 End User shall complete understanding of all systems and how they operate,

Additional Training: The Contractor shall provide information on other types of training available such

as certified technician training and or registration information,

2.1 All Initial and Additional training shall be fully described on the Form E, to include any
additional cost that may be incurted by the End User.

2.2 Any ather training deemed necessary by either the End User or Contractor.

WARRANTY, SERVICE and MAINTENANCE:

Contractors must comply with the minimum warranty and maintenance requirements described below for any
products or services provided under this Proposal. The Warranty, Service and Maintenance including any
Extended Maintenance Agresments, must be described in detail on the Form E.

1.

Hardware; Contractor will warrant hardware against defects in workmanship of product for a period of
one (1) year from the date of acceptance of installation. Contractor will ensure that any part deemed to
be defective or otherwise inoperative will be repaired or replaced at no cost to the End User, if the term
of the standard warranty has not expired,

Software; Contractor will warrant software against defects in workinanship of product for a minimum
period of ninety (90) days from installation date of licensed software, Proposers shall submit a copy of
their software license agreements and give a brief overview of what the agreements entail,

21 Contractor will offer the customer the option to purchase new releases of software in order to
meet customer’s need to maintain current level of software.
22 Contractor guarantees that any cotrections made to previously released code will be made

available to the End User, free of charge, if such corrections are released within the term of the
standard software factory warranty,

23 Contractor must provide a complete description of its watranty service,  maintenance and
extended maintenance programs, to include any End User costs, hourly rates and/or any other
expenses.  Also included shall be lead times with respect to service calls and 800 support
numbers,

End of Section B
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(Rev 12/02/09)

For Use In Responding To Competitive Bid And Proposal Invitations

Inviiation No.: RA05-15

Title: Radio Communication/Emergency Response & Mobile Interoperability Equipment

This Section contains the following H-GAC FORMS..

FORM DESCRIPTION

Form A: Offeror Identification and Authorized Signatory

Form B: Historically Underutilized Business Enterprises

Form C: Response Checklist

Form D: Offered Items Pricing

Form E: Published Options

Form H: Product Summary

These FORMS are hereby made available in electronic format. They should be copied to Offeror's
computer for completion and/or printout as required, The FORMS may not be changed or altered in any
way, except as may be specified on the FORM ,

ALL completed FORMS must also be submitted electronically on electronic media (DVD, CDRom,
flash/thumb drive), excepting of course for signatures. The printed "Original" of the response will be
considered as the official copy in case of any discrepancy between the electronic version and the printed
Original.
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Invitation No.: RA05-15

Invitation Title: Radio Communication/Emergency Response & Mobile Interoperability Equipment

Offeror Company;
(Logal name of business which will appear on contract, if awarded)
Offeror Status: I Manufacturer I™ DealerMistributor ™ Other
Single Offeror Acting Mnultiple Offerors
T :
Response Type(l): I~ Alone Or As Lead ~ Acting Jointly
Contract Signatory(2): Title:
Mailing Address(3):
Street/PO Box City State & Zip

Physical Address:

Street City State & Zip
Phone: Fax:
Email Address:
Federal Tax ID No.: Web Page URL:

(1) If Joint Offering, all parties must submit a signed Form A. A contract will be offered to each,
(2) Person who will sign final contract documents if an award is made,

(3) Address to which final contract documents would be sent for signature.

Contact Person(d): Title:

Mailing Address:
Street/PO Box City State & Zip
Physical Address:
Streel City State & Zip
Toll Free Phone: Fax:
Email Address:

{4) Person who End Users will contact for product information and to get pricing quotes,

- Acknowledges having thoroughly reviewed the Invitation;

- Attests to having the authority to sign this response and commit Offeror to honor all requirements;
- Makes, under penalty of perjury, all required Offeror Certifications as detailed in General Terms;
- Certifies that all information provided in this Response is true and correct.

Signature: Title:

Printed Name: Date:
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Title: Radio Communication/Emergency Response & Mobile Interoperability Equipment

Offeror:

Most, if not all, of the Members of HGACBuy are subject to various requirements relative to purchasing goods and services from
Historically Underutilized Business Enterprises (HUBs)(See Note 1), These requirements are promulgated by federal and state
governmental authorities, and include measureable criteria such as 'percentage of total dollars spent directed to HUBS', 'number of
HUB contractors used', 'HUB subcontractors employed by primary contractors’, etc. These requirements are generally formalized
in goal oriented programs.

HGACBuy is comitted to promoting full and equal business opportunities for HUB contractors, and to assisting Cooperative
Purchasing Program (COOP} Members in meeting mandated HUB goals, In that regard, Contractor shall make a good faith effort
to use the services of Certified/Listed (See Note 2) HUBs whenever possible.

As part of a good faith effort, Contractor agrees to work with and assist HGACBuy Members in meeting HUB targets and goeals, as
may be required by any rules, processes or programs they might have in place. Such assistance may include such things as
compliance with reporting requirements, provision of documentation, consideration of 'Certified/Listed’ subcontractors, provision of
documented evidence that an active participatory role for a HUB entity was considered in a procurement transaction, etc.

1Enterprise (WBE), Small Disadvantaged Business {SDB), Small, Woman or Minority-owned Business (SWAM), ete. Regardless:
:of the formal designation, the overall objective of the relavant programs is basically the same, i.e. to insure that disadvantaged and:
junderutilized members of the business community receive a fair share of public spending. The term HUB as used herein shall be!
wnderstood to encompass all such programs/business enterprises, no matter what terminology is used by the Member,
)

S - e

'
|
I
|
tNote 2: The terms "Certified" and "Listed” as used in conjunction with HUB programs relate to the process of HUB aual-iﬁ'cztf'o{;i
:review. Jurisdictions usually require that companies claiming HUB status be reviewed and confirmed as meeting certain minimum:
l'requirements to claim that status, and that the review and confirmation process be carried out by certain designated entities. They:
1are then "Certified"” or "Listed" by having their name included on an official listing published by the Certifying or-Listing Authority.
1 |

Accepted and Agreed By:

Title: Date:

[l offeror is a HUB, as detalled below. D Offercr is not @ HUB,

Designation(s): "HUB I“DBE ["MBE I wBE [~ Otherg

Certifying/Listing Authority(s):

On a separate sheet, list any subcontractors that would be employed in providing prbﬂh
Include suhcontractor name, designation (HUB, DBE, etc.) and certifying/listing authority.

or services related to this procurement,

[:I Subcontractor List attached, L] Mo Subcontractors will be used,




This #ORM is provided to help insure that all required Response elements have been completed and included, or
certified as being available upon request. Responses that do not comply with all requirements may be considered
non-compliant. Offeror's signatory must review each item below, and certify by initialing in the space to the right.

Exhibit B

Procurement No.;

RAQS5-15

Title; Radio Communication/Emergency Response & Mobile Interoperability Equipment

Offeror:

This Response Includes:

Init,

1 An "Original” hard copy of the COMPLETE submission, including all required FORMS, [Hus one
copy, each in a separate hard-sided 3-ring binder.

2 A copy of the COMPLETE submission, including all required FORMS, in electronic format (CI),
DVD, flash drive). Forms must be provided in the original excel format,

3 An originally signed Form A from all entities who are party to this submission and who should be
offered a contract if this submission is successful,

4 The required list of References.

5 Delails of "Service Organization", including locations, hours, personnel and parts/service availability.
(Applies to hard goods only.)

6 Complete Warranty Documentation for all Products offered.

7 The manufacturer’s latest Specification Documents detailing standard features, operating
characteristics, etc., for all products offered.

8 Form CIQ, if required by law, completed and signed. (The Form, and instructions for its use, can be
found at: http://WWW.ethics.stute.tx.us/whatsnew/conﬂict_forms.htm) If Form CIQ does not apply, put
"N/A" in the box to the right.

9 If the Non-Resident Reciprocal Bid Aet applies, a copy of your state statute and a determination of the
status of Texas bidders/proposers in your home state, If not applicable, indicate "N/A"

10 Was Project 25 Phase I & 1I standards detailed in the proposal when referencing Radio & Trunking
Systems (If Applicable)

11

A Bid/Proposal Bond, or Cashier’s Check in the amount of $3000. (A percentage bond is NOT
acceptable.)

N/A




Exhibit B

RA05-15
Offeror
Name;
f,l —CZAC; Item Description Offered
Eoodllc (Offeror may not change any desctiption or add {tems) Price

Page 5 of 7




Exhibit B

RAO0S-15

Offel or
Name:
1) Use a single Form E for ALL Option/Accessory items and quote each on a single, separate line. DO NOT use
multiple Form E's... Add or insert additional lines as necessary.
2) Completely describe each item. Include the manufacturer's code or part number. Each item listed MUST have a
Notes: unique code or part number so that it car: be identified in any subsequest contract,

(Important} [ 3y Options which replace standard equipment on a Form D Item should be priced net of any credit due for tae
replaced item,

4) Options which are upgrades/downgrades of a Ferm D Item should be priced at the differential amount between
the cost of the Form D Item and the upgrade/downgrade option.

Offered
Price

Cade or

Part No. Option Description

Page 6 of 7




Exhibit B

Offeror Name:

A completed copy of this form must be provided with Proposal. On the table below, for each RADS-15 product code priced (Form D), proposer|
shall provide a short summary detailing the iteins, equipment and/or services being offered for that specific product eode. Proposer shall specify thel
product code, manufacturer and product category along with the product summary below,

Product Category

Product Manufacturer (ex. Radlo Product Summary
Code (ex. Harris Communication (Quick vy of yoar offoring tor thi :
(ex. HA) | Communications) uiek summary of your offering for this proposal)

Equipment & Services)




Exhibit B

; B SECTION D
M,,;l,'y ‘ ProForma (Sample Contract)

This is a sample of the contract that will be sent to you for
execution IF you are recommended for a contract award.
Do NOT complete and return with your Response.

A CONTRACT BETWEEN HOUSTON-GALVESTON AREA COUNCIL, Houston, Texas AND

This Contract is made and entered into by the Houston-Galveston Area Council of Governments, hereinafter referred to as
H-GAC, having its principal place of business at 3555 Timmons Lane, Suite 100, Houston, Texas 77027, AND,
hereinafter referred to as the CONTRACTOR, having its principal place of business at .

ARTICLE 1;: SCOPE OF SERVICES

The parties have entered into a Contract to become effective as of » and to continue through (the

“Contract”), subject to extension upon mutual agreement of the CONTRACTOR and H-GAC. H-GAC enters into the

Contract as Agent for participating governmental agencies, each hereinafter referred to as END USER, for the purchase of
offered by the CONTRACTOR. The CONTRACTOR agrees to sell through the H-GAC Contract to END

USERS.

ARTICLE 2: THE COMPLETE AGREEMENT
The Contract shall consist of the documents identified below in order of precedence;
1. The text of this Contract form, including but not limited to, Attachment A

2. General Terms and Conditions
3. Bid Specifications No; , including any relevant suffixes
4, CONTRACTOR’s Respense to Bid No: , including but not limited to, prices and options offered

All of which are either attached hereto or incorporated by reference and hereby made a part of this Contraet, and shall
constitute the complete agreement between the parties hereto. This Contract supersedes any and all oral or wriiten agreements
between the parties relating to matiers herein, Except as otherwise provided herein, this Contract cannot be modified without
the written consent of hoth parties.

ARTICLFE 3: LEGAL AUTHORITY

CONTRACTOR and H-GAC warrant and represent to cach other that they have adequate legal counsel and avthority to
enter into this Contract. The governing bodies, where applicable, have authorized the signatory officials to enter into this
Contract and bind the parties to the terms of this Contract and any subsequent amendments thereto.

ARTICLE 4: APPLICABLE LAWS
The parties agree to conduct all activities under this Contract in accordance with all applicable rules, regulations, directives,
issuances, ordinances, and laws in effect or promulgated during the term of this Contract.

ARTICLE 5: INDEPENDENT CONTRACTOR

The execution of this Contract and the rendering of services prescribed by this Contract do not change the independent status of
H-GAC or CONTRACTOR. No provision of this Contract or act of H-GAC in performance of this Contract shall be
construed as making CONTRACTOR the agent, servant or employee of H-GAC, the State of Texas or the United States
Government. Employees of CONTRACTOR are subject to the exclusive control and supervision of CONTRACTOR,
CONTRACTOR is solely responsible for employee payrolls and claims arising therefrom,

ARTICLE 6: END USER AGREEMENTS

H-GAC acknowledges that the END USER may choose to enter into an End User Agreement with the CONTRACTOR
through this Contract and that the term of said Apreement may exceed the term of the H-GAC Contract. However this
acknowledgement is not to be construed as H-GAC’s endorsement of approval of the End User Agreement terms and
conditions,. CONTRACTOR agrees not to offer 10, agree to or accept from END USER any terms or conditions that
conflict with or confravene those in CONTRACTOR’s H-GAC contract. Further, termination of this Contract for any
reasen shall not result in the termination of the underlying End User Agreements entered into between CONTRACTOR and
any END USER which shall, in each instance, continue pursuant to their stated terms and duration, The only effect of
termination of this Contract is that CONTRACTOR will no longer be able to enter into any new End User Agreements with
END USERS pursvant to this Contract. Applicable H-GAC order processing charges will be due and payable to H\GAC on

(06/18/09) Pege 1 of4




Exhibit B

. gB SECTIOND
THE SRART wncnmn sawﬂw ProForma (Sample ContraCt)

any End User Agreements surviving terminaiion of this Contract hetween H-GAC and CONTRACTOR .

ARTICLE 7: SUBCONTRACTS & ASSIGNMENTS

CONTRACTOR agrees not to subcontract, assign, transfer, convey, sublet or otherwise dispose of this Contract or any right,
title, obligation or inferest it may have therein to any third party without prior written notice to H-GAC. H-GAC reserves the
right to accept or reject any such change. CONTRACTOR shall continue to remain responsible for all performance under this
Contract regardless of any subcontract or assignment. H-GAC shall be liable solely to CONTRACTOR and not to any of'its
Subcontractors or Assignees,

ARTICLE 8: EXAMINATION AND RETENTION OF CONTRACTOR’S RECORDS

CONTRACTOR shall maintain during the course of its work, complete and accurate records of items that are chargeable to
END USER under this Contract, H-GAC, through its staff or its designated public accounting firm, the State of Texas, or the
United States Government shall have the right at any reasonable time to inspect copy and audit those records on or off the
premigses of CONTRACTOR. Tailure to provide access to records may be cause for termination of this Contract,
CONTRACTOR shall maintzin all records pertinent to this Contract for a period of not less than five (5) calendar years from
the date of acceptance of the final contract closeout and until any outstanding litigation, audit or claim has been resolved. The
right of access to records is not limited to the required retention period, but shall last as long as the records are retained,
CONTRACTOR further agrees to include in all subcontracts under this Contract, a provision to the effect that the subcontractor
agrees that H-GAC'S duly authorized representatives, shall, until the expiration of five (5) calendar years after final payment
under the subconiract or until all audit findings have been resolved, have access to, and the right to examine and copy any
directly pertinent books, documents, papers, invoices and records of such subcontractor involving any transaction relating to the
subcontract,

ARTICLE 9: REPORTING REQUIREMENTS

CONTRACTOR agrees to sybmit reports or other documentation in aceordance with the General Terms and Conditions of the
Bid Specifications. If CONTRACTOR fails to submit to H-GAC in a timely and satisfactory manner any such report or
documentation, or otherwise fails to satisfactorily render performance bereunder, such failure may be considered cause for
termination of this Contract,

ARTICLE 10: MOST FAYORED CUSTOMER CLAUSE

if CONTRACTOR, at any time during this Contract , routinely enters into agreements with other governmental customers
within the State of Texas, and offers the same or substantially the same products/services offered to H-GAC on a basis that
provides prices, warranties, benefits, and or terms more favorable than those provided to H-GAC, CONTRACTOR shall
notify H-GAC within ten (10) business days thereafter of that offering and this Contract shall be deemed to be automatically
amended effective retroactively to the effective date of the most favorable confract, wherein CONTRACTOR shal] provide
the same prices, warranties, benefits, or terms to H-GAC and its END USER. H-GAC shall have the right and option at
any time to decline to accept any such change, in which case the amendment shall be deemed null and void. If
CONTRACTOR is of the opinion that any apparently more favorable price, warranty, benefit, or term charged and/or
offered a customer during the term of this Contract is not in fact most favored treatment, CONTRACTOR shall within ten
(10} business days notify H-GAC in writing, setting forth the detailed reasons CONTRACTOR believes aforesaid offer
which has been deemed to be a most favored treatment, is not in fact most favored treatment, H-GAC, after due
consideration of such written explanation, may decline to accept such explanation and thereupon this Contract between H-
GAC and CONTRACTOR shall be automatically amended, effective retroactively, to the effective date of the most favored
agreement, to provide the same prices, warranties, benefits, or terms to H-GAC,

The Parties accept the following definition of routine: A prescribed, detailed course of action to be followed regularly; a
standard procedure. EXCEPTION: This clause shall not be applicable to prices and price adjustiments offered by a
bidder, or contractor, which are not within bidder's control [example; a manufacturer's bid concessionf, or to any prices
offered to the Federal Government and its agencies,

ARTICLE 11: SEVERABILITY
All parties agree that should any provision of this Contract be determined to be invalid or wnenforceable, such determination
shall not affect any other term of this Contract, which shall continue in full force and effect,

ARTICLE 12: DISPUTES

Any and all disputes concerning questions of fact or of law arising under this Contract, which are not disposed of by agreement,
shall be decided by the Executive Director of H-GAC or his designee, who shall reduce his decision to writing and provide
notice thereof to CONTRACTOR, The decision of the Executive Director or his designee shall be final and conclusive unless,

(06/18/09) Page 2 of 4
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@B SECTION D
s mwyy ProForma (Sample Contract)

within thirty (30) days from the date of receipt of such notice, CONTRACTOR requests & rehearing from the Executive
Director of HGAC. In connection with any rehearing under this Article, CONTRACTOR shall be afforded an opportunity to
be heard and offer evidence in support of its position. The decision of the Executive Director after any such rehearing shall be
final and conclusive, CONTRACTOR may, if it elects to do so, appeal the final and conclusive decision of the Executive
Director to a court of competent jurisdiction. Pending final decision of a dispute hereunder, CONTRACTOR shall proceed
diligently with the performance of this Contract and in accordance with H-GAC'S final decision,

ARTICLE 13;: LIMITATION OF CONTRACTOR’S LIABILITY

Except as specified in any separate writing between the CONTRACTOR and an END USER, CONTRACTOR’s total
liability under this Contract, whether for breach of contract, warranty, negligence, strict liability, in tort or otherwise, but
excluding its obligation to indemnify H-GAC described in Article 14, is limited to the price of the particular products/seryices
sold hereunder, and CONTRACTOR sagrees cither to refund the purchase price or to repair or replace product(s) that are not as
warranted. In no event will CONTRACTOR be liable for any loss of use, loss of time, inconvenience, commercial loss, lost
profits or savings or other incidental, special or consequential damages to the full extent such use may be disclaimed by law,
CONTRACTOR understands and agrees that it shall be ligble to repay and shall repay upon demand to END USER any
amounts determined by H-GAC , its independent auditors, or any agency of State or Federal government to have been paid in
violation of the terms of this Contract,

ARTICLF 14: LIMIT OF H-GAC’S LIABILITY AND INDEMNIFICATION OF H-GAC

H-GAC?s liability under this Contract, whether for breach of contract, warranty, negligence, strict liability, in tort or otherwise,
is limited to its order processing charge. In no event will H-GAC be liable for any loss of use, loss of time, inconvenience,
commercial logs, lost profits or savings or other incidental, special or consequential damages to the full extent such use may be
disclaimed by law. Contractor agrees, to the extent permitted by law, to defend and hold harmless H-GAC, its board members,
officers, agents, officials, employees, and indemnities from any and all claims, costs, expenses (including reasonahle attorney
fees), actions, causes of action, judgments, and liens arising as a result of CONTRACTOR’s negligent act or omission under
this Contract. CONTRACTOR shall notify H-GAC of the threat of lawsuit or of any gctual suit filed against
CONTRACTOR relating to this Contract,

ARTICLE 15: TERMINATION FOR CAUSE .
H-GAC may terminate this Contract for cause based upon the failure of CONTRACTOR to comply with the terms and/or
conditions of the Contract; provided that H-GAC shall give CONTRACTOR written notice specifying CONTRACTOR’S
failure. If within thirty (30) days after receipt of such notice, CONTRACTOR shali not have either corrected such failure,
or thereafter proceeded diligently to complete such correction, then H-GAC may, at its option, place CONTRACTOR in
default and the Contract shall terminate on the date specified in such notice. CONTRACTOR shall pay to H-GAC any
order processing charges due from CONTRACTOR on that portion of the Contract actually performed by CONTRACTOR
and for which compensation was received by CONTRACTOR,

ARTICLE 16; TERMINATION FOR CONVENIENCE

Either H-GAC or CONTRACTOR may cancel or terminate this Contract at any time by giving thirty (30) days written
notice to the other, CONTRACTOR may be entitled to payment from END USER for services actually performed; to the
extent said services are satisfactory to END USER. CONTRACTOR shalfl pay to H-GAC any order processing charges due
from CONTRACTOR on that portion of the Contract actually performed by CONTRACTOR and for which compensation
is received hy CONTRACTOR,

ARTICLE 17; CIVIL AND CRIMINAL PROVISIONS AND SANCTIONS

CONTRACTOR agrees that it will perform under this Contract in conformance with safeguards against fraud and abuse as set
forth by H-GAC, the State of Texas, and the acts and regulations of any funding entity. CONTRACTOR agrees to notify
H-GAC of any suspected fraud, abuse or other criminal activity related to this Contract through filing of a written report
promptly after it hecomes aware of such activity.

ARTICLE 18: GOVERNING LAW & VENUE

This Contract shall be governed by the laws of the State of Texas. Venue and jurisdiction of any suit or cause of action arising
under or in connection with this Contract shall lie exclusively in Harris County, Texas, Disputes between END USER and
CONTRACTOR are to be resolved in accord with the law and venue tules of the state of purchase, CONTRACTOR shall
immediately notify H-GAC of such disputes.

(06/18/09) Page 3 of 4
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SECTION D
THE IRART PURCHALING gnyy ProFoerma (Sample C(}l'ltl'act)

ARTICLE 19: PAYMENT OF H-GAC ORDER PROCESSING CHARGE
CONTRACTOR agrees to sell its products to END USERS based on the pricing and other terms of this Contract, including,
but not limited to, the payment of the applicable H-GAC order processing charge, On notification from an END USER that
an order has been placed with CONTRACTOR, H-GAC will invoice CONTRACTOR for the applicable order processing
charge. Upon delivery of any product/service by CONTRACTOR and acceptance by END USER, CONTRACTOR shall,
within thirty (30) calendar days or ten (10) business days after receipt of payment, whichever is less, pay H-GAC the full
amount of the applicable order processing charge, whether or not CONTRACTOR has received an invoice from H-GAC,
For sales made by CONTRACTOR based on this contract, including sales to entities without Interlocal Contracts,
CONTRACTOR shall pay the applicable order processing charges fo H-GAC. Further, CONTRACTOR agrees 1o
encourage entities who are not members of H-GAC’s Cooperative Purchasing Program to execute an H-GAC Interlocal
Contract. H-GAC reserves the right to take appropriate actions including, but not limited to, contract termination if
CONTRACTOR fails to promptly remit H-GAC’s order processing charge. Tn no event shall H-GAC have any liability to
CONTRACTOR for any goods or services an END USER procures from CONTRACTOR.

ARTICLE 20: LIQUIDATED DAMAGES
Any liquidated damages terms will be determined between CONTRACTOR and END USER at the time END USER’s
purchase order is placed,

ARTICLE 21: PERFORMANCE BONDS FOR INDIVIDUAL ORDERS :
Except as described below for fire apparatus, CONTRACTOR a grees to provide a Performance Bond at the request of END
USER within ten (10) days of receipt of END USER’s purchase order,

It shall be standard procedure for every order received for fire apparatus that a Performance Bond in the amount of the order
be provided to the END USER, Failure of CONTRACTOR to provide such performance bond within ten (10) days of
receipt of END USER’s order may constitute a total breach of contract and shall be cause for cancellation of the order at
END USER’s sole discretion. END USER may choose to delete the requirement for a Performance Bond at END USER’s
sole discretion. 1f the bond requirement is waived, END USER shall be entitled to a price reduction commensurate with the
cost that would have been incurred by CONTRACTOR for the bond.

ARTICLE 22: CHANGE OF CONTRACTOR STATUS

CONTRACTOR shall immediately notify H-GAC, in writing, of ANY change in ownership, control, dealership/franchisee
status, Motor Vehicle license statys, or name, and shall also advise whether or not this Contract shall be affected in any way
by such change. H-GAC shall have the right to determine whether or not such change is acceptable, and to determine what
action shall be warranted, up to and including cancellation of Contract,

ARTICLE 23; LICENSING REQUIRED BY TEXAS MOTOR VEHICLE BOARD /IF APPLICABLE]
CONTRACTOR will for the duration of this Confract maintain current licenses that are required by the Texas Motor Vehicle
Commission Code, If at any time during this Contract period, any CONTRACTOR'S license is not renewed, or is denied or
revoked, CONTRACTOR shall be deemed to be in default of this Contract unless the Motor Vehicle Board issues g stay or
waiver. Contractor shall promptly provide copies of all current appiicable Texas Motor Vehicle Board documentation to H-
GAC upon request,

IN WITNESS WHEREQF, the parties have caused this Contract to be executed by their duly autherized representatives,

Signed for Houston-Galveston Aren Council, Houston, Texas:

Jack Steele, Executive Director
Attest for Houston-Galveston Area Council, Houston, Texas:

Deidre Vick, Director of Public Services

Date: ,20
Signed for
Printed Name & Title; Date: 20
Attest for
Printed Name & Title: Date: v 20
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SECHON 4. . e et 4-1
4.1 Copy Of TEXAS MVD LICEBNSES cuvuveieesivcesis ettt es et e e e ee e es e ee et e 4-3
4.2 Electronic Media Containing The Complete ReSPONSE. ... ..oeeeeeeveeeeeeeeeeeeoeoooo, e 4-5
Segments .................. e e e e e e e e et et et e e aaaeeer s 1
Segment A, ProductS and PriCINg .......ooivr it 3
SegMENT B. RETEIBNCES .....vveeeeiiiicirec et et e et eeee oo 3
Detailed Reference Information .........eouo e 3
Segment C. Geographic Areas Seived......oii. it e 4
Single Point uf Contact for Sales SUPPOTt........c..oveeeeeoseeseeereeeeeee oo 4
Sales’ Office LOCAtONS..... ...ttt e e e e e 4
‘Nationwide Marketing of H-GAC CONTACE ....c.vvvveeeeeeereeoeo oo e oo 5
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System Purchase Agreement (Public Safety Applications).... . .ooveeeeeeeeees oo 9
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February 14, 2015 Houston-Galveston Area Council

Use or disclosure of this proposal is subject ] Radic Communication/Emergsncy Response & Mabile Interoperabillty Equipment

lo the resfrictions on the cover page.

ii Table of Conients 7 : Motorola Solutions Cenfidential Restricted @




Exhibit B



Exhibit B

This page inientionally left blank.,




Exhibit B



Exhibit B



Exhibit B



Exhibit B



Exhibit B



February 14, 2015
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6 FExecutive Summary
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2 Point by Point Response
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Exhibit B

MEMORANDUAT OF INSURANCE

PRODUCER

AON UEMTER

SONRISK SERVICES CLN 2 AT, TNC.

200 EAST i. W 'DOLPH STREET
CHICAGO, ILLINOIS  6n601

L 0 e Risk Insorence Scrvices of ines 74 1jcense #0095623

THIS MEMORANDUM S A MATTER OF INFORMATION ONLY. THIS
MEMORANDUM DOES NOT AMEND, EXTEND OR A TER THE
COVLi. . ¥S AFFORDED BY THE PO: [CTES BELOW.

COMPANIES AFFORDIN . COVERAGE

COMPANY A LIBER:J'l o UTTATL FIRE INSURAN(;L COMPANY

INSUR KD

SUBSIDIARIES

MOTOROQLA SOLUTIONS, INCAND L.

1303 EAST ALGONGUIL: ROAD
SCLAUMBURG, IL 60196

COMPANY & TTBERTY INSURANCE UORPORATION

COMPANY C

COMiY D

COVERAGES
THIS IS TO CERTIFY T11~, .+1" POLICIES OF INSURANCE LIS i) IRLOW HAVE BEEN ISSUED TO T1i: *SURED NAMED ABOVE FOR 11t FOLICY PERIOD INDICATED,
i NOTWITHSTANDING ANY KEy. . "MENT, TERM OR CONDITION GF ANY CONTRACT OR OTHER DOCL:. 1} © WITH RESPECT TO WHICH THIS CERTIFICATE MAY BE

s P OR MAY PERTAIN, THE INSURANCE AFFORDED BY THE POLICIES 1 ¥ “RIBED HEREIN IS SUBIECT TO Li. THE TERMS, EXCLUSIONS AND CONMTIONS OF

SUCH PR, T8 LIMITS SHOWN MAY HAVE 5.1 RENUCED BY PAID CLAIMS.

-Any Auto

{Domestic Auto- All Sates)

co i oneyY YOLILY "FFECTIVE | POLICY EXFIRA )i~
LTR TYPE OF il RANCE NLM il DATE (M, -VY) DATE (MM/DD/YY!) o LIMITS
A GENERAL LIABLLITY : GHGERAL
-Commercial General I32- 64 1-005169-074 7/01/2014 TN2015 AGGREG. F ! $2,000,000
Fahility PRODUCTS -
-Ocew COMP/OP AGG $ 100,
| rREONAL &
ADY INH'RY $],000,000
EACH i
OCCURENCE ST 000
FIRE DAMAGE S
s one fire) $250,00U
MED BXI"
(any one person) $10.000
AUTONORILE COMBINED )
A LIABILITY AS2-641-005169-ui ! JZVIT W0172015 - SINGLE LIMIT $1,000,000

Dt a0 Y INIURY
{(per accidens -
BODILY INJUR Y
(per aceident)
PROPERTY
LAMAGE

GARAGE LIABILITY

AUTO ONLY
{each accident)
OTHER THAN
AUTO ONLY
EACH ACCIDENT
AGGREGATE

EXCESS LIABILITY

EACH
OCCURENCE

AGGREGATE

B | WORKERS COMP &
EMPLOYER’S
LIABILITY

WAT-64D-005169-084 (AOS}

WC7-641-005169-094 (W)

X WC Statu-
7/01/2014 710112015 tory limits
: EL EACH
ACCIDENT $1,000,000
EL DISEASE-
POLICY LIMIT $1,000,000
EL DISEASE -
EA EMPLOYEE | $1,000,000

OTHER

FOR INFORMATIONAL PURPOSES ONLY
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Invitation No.: RA05-15

Y itc Inforn

Invitation Title: Radio Coinmunication/Emergency Response & Mobile Inferoperability Bquipment

Offeror Company: Motorola Solutions, Tne,

(Legal name of business which will appear on contract, if awarded)
Offeror Status: I Manufacturer I~ Dealer/Distributor T~ Other

Single Offeror Acting [ Multipie Offerors

Response Type(h): Alone Or As Lead Acting Jointly

Contract Signatory(2): Edward Fuerst Title: MSSSI Vige President
Mailing Address(3): PARK WESL -2, 1507 LB FREEWAY Farmers Branch ~ Texas, 75234
Street/PO Box City Stale & Zip
Physical Address: PARK WIST C-2, 1507 LBIFTREEWAY Farmers Branch  Texas, 75234
Strect City State & Zip

Phone: (972) 277-4603 Fax: (972) 271-4681

Email Address: eddie.Tuerst@motorolasolutions.com

Federal Tax I} No.: 36-1115800 Web Page URL: www.moforolasolutions.com

(1) if Joint Offering, all pastics must submit a signed Form A. A contract will be ofieced to each,
(2) Pesson who will sign final contract documents if an award is made. '

(3} Address to which final contract documents would be sent for signature,

Contact Person{4): George Ebelt Title: Sr. Accoint Manager
Mailing Address: 7840 N Sum Houston Pamkway W, Ste 300 IHouston Texas, 77064
Streat/PO Box City State & Zip
Physical Address: 7340 N Sam Hovston Parkway W, Ste 300 Houston Texas, 77064
Stroet ‘ City T State & Zip
Toll Free Phoue: 281-802-2643 Fax: (281)955-7801

Emnil Address: george.ebeli@motorolasolutions.com

(4) Person who End Users will contact for produet information and to get pricing qeotes.

* - Acknowledges having thoroughly reviewed the Invitation;
- Attests to having the authority to sign this response and ¢fmmit Offeror to honor all requirements;

- Makes, under penalty of perjury, all required Offpfor C
- Certifies that al] juformation proyided iy/this Beipa

ifications as detailed in Genexal Terms:
1$ true and correct.

Motorola Solutious Sales and

Signature: Title: Services, Inc. Vice President

7
Printed Name: Edward Fuerst / Date; 14-Feb-15
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Procurement No,: RA05-15

Title: Radio Communication/Emergency Response & Mobile Interoperability Equipment

Offeror; Motorola Solutions, Inc.

Most, if not all, of the Members of HGACBuy are subject to various requirements relative to purchasing goods and services from
Historically Underutilized Business Enterprises (HUBs)(See Note 1). These requitements are promulgated by federal and state
governmentfal authorities, and include measureable criteria such os 'percentage of total dollars spent directed to HUBS', 'number of
HUB contractors used', "HUB subcontractors employed by primary contractors', etc, These requirements are generally formalized
in goal oriented prograins. .

HGACBuy is comitted to promoting full and equal business opportunities for HUB contractors, and to assisting Cooperative .
Purchasing Program (COOP) Members in meeting mandated HUB goals, In that regard, Contractor shall make a pood faith effort
to use the services of Certified/Listed (See Note 2) HIUBs whenever possible.

As part of a good faith effort, Contractor agrees to work with and assist HGACBuy Members in meeting HUB targets and goals, as
may be required by any rules, processes or programs they might have in place. Such assistance may include such things as
compliance with reporting requirements, provision of docuthentation, consideration of 'Certified/Listed' subcontractors, provision of
documented evidence that an active partisipatory role for a HUB entity was considered in a procurement transaction, etc.

Note 1; There are mau, y o [Tllc‘LUOllS other than "iiun" used across the country within various jurisdictions.mJ'.-.xmupl%‘ inclide
iterns such as Disadvantages i3 1 nss Enterprise (DBE), Mincrity Ovned Business Enterp:ise (MBE), Woman Ownad [.iness
iEnterprise (w1, Small Disedvantage. . inees {SDB), Small, Wowas or Minority-owned Busiu... (“WAM), ete, Regardless

{of the formal designaiion. the overall objeetive oL il relavant programs is basicul! the same, 1.e. to insuic - Meadvantaged and
suderntilized members of 10 -wxiness community receive o v share of public spendi:. The term FIUB a8 used v -in shall be

undersiood to encompass all such pro - :ve/husiness enterprises, Lo malter what terminology is used by the Member,

REEIITETETPTITS nren N U T

'nm\. 2 The terms "Certified" aisi " isted" fs used in CUMJLI e with OB programs toite (o the process of HUB q\ Hond
review. Juri-iicfions vsually require that companies claiming HUB stai. he reviewed and confirmed a: meeting cetlain nnnnnuu,?
requirements to clain. ‘hnl sfatos, and that the revicw and confirmation process b carried out by cerlain desipiaied entities, They
are then "Certified” or *Listcd” n having their nam jclucl on an official listing publishu< by the Certifying or Listing Suthority.

7 ’{ / :
Accepted md Agreed 15 / 4
p grood by, / / / ///
Tulo Motorola Sohutions Sales and Sér vncus,ﬂm. Vice President 7Date: 14-Feb-15

Offeror Is not a HUB,

Designation(s): MHUB TiDBE I MBE T WBE - Other ! A

Certifying/Listing Avthority{s):

-

[ ] offeror is a HUB, as detailed betow.

On a separate sheet, list any subcontractors that would be employed in providing products or services related to this ﬁi‘bcﬁrelﬁeilt.
Include subconiractor name, designation (HUB, DBE, efc.) and certifying/listing authoxity,

Subcontractor Ust attached. D No Subcontractors will be used.
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Motorola HUB Subcontractor List

|Siibcantrastor Typa |siibesrifacior Nam Addrds; Gliy: [ statairrovinge 2| Zipipastal Godp
MSS Industiial Communications 20635 N, Jackson QOdessa Toxas 79761
Basic Servicer Permian Gemmunicalions 2403 251h Street Snyder Toxas 79549
Bpeclalty Subcantractar  Ransor Ine 7056 Plpestons Scherlz Texas 78154
M3 RTC Inc. 300 E. Sunse! Diive E{ Pazo  Toxas 70822
MSS RZ & Assoclates Ine dba RZ Communicalions 1400 Smith Rd# 1048 Ausiin Toxas 78724
M8S South Texas Communications 709 E. Pecan Siraet McAllen  Texas 78504

Basic Seqvicar Victerla Communicatlon Services Inc. 3202 N. Navarro Victorda Toxas 77904
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Procurement No.:

RA05-15

Title: Radlo Communication/Emergency Response & Mobile Inferoperability Equipment

Offeror: Motorcfa Solutions, Ing,

This FORM is provided to help insure that all required Response elements have been completed and included, or
cettified as being - vailable upon request. Responses that do not comply with all requirements may be considered

non-compliant, Offeror's signatory must review each item below, and certify by iitialing in the space to the right.
This Response knciifrs: Init.

I An "Original" hard o ujpw of the QQI\IPLETE ~.hmission, including all reqguired FORMS, plus one
copy, eneh in a separate havd..it~% J.ring binder,

2 A copy of the COM&EE submission, iﬂolu(iih,; all required FORMS, in electronie format (CD,
DVL, Joxh drive), Forms musi > nrovided in the original ~vcel format.

3 An originally signed Foxr.. * from all entities who ai- party to thig submission and who should be
offered .. .- iract if this submission = =uccessfl,

4 {he required list of Referencus.

5 Detai. - "Service Drganiza-t_ion“, incloding ]ooations,- ]iuul‘s, personnel and pax‘téfémviuc availability.
(Applies to barv onds only.)

found at: http://www.ethics.state.tx.us/whatsnew/conflict - forms htm) If Form CIQ does not apply, put
"N/A" in the box to the right.

L
6 Complele YWarranty Documentation for all Products offerex!.
(4
7 The manulacturer’s latest Specitication Documents dotailing standard features, operafing
characteristics, ete., for all products offered. g
8 TForm CIQ, if required by law, completed and sipned. (The Form, and instructions for its use, can be

9 If the Non-Resident Reciprocal Bid Act applies, a copy 01" your state statute and a dete]mmatmn of the
status of Texas bidders/proposers in your home state. If not applicable, indicate "™N/A"

10 Was Project 25 Phase I & IT standards detailed in the proposal when referencing Radio & ‘Trunking
Systems (If Applicable)

1 A Bid/l‘roposal Bond, or Cashier’s Check in the amount of $3000. (A percentage bond is NOT
acceptable.)

N/A
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(30 ILCS 500/45-10)
Sec. 45-10. Resident bidders.

{(a) Amount of preference. When a contract is to be awarded to the lowest responsible
~idder, a resident bidder shall be allowed a preicronee as against a non-resident
bidder [rom any state that givus ¢ requires a preference w bidders from that state.
The preferencc zhall be equal to the pic(>rence given or required bv the state of the
non-resident bidder. Mirther, if only non-resii:~t bidders are bidding, ilc purchasing
agenc: s within its right to spocify that Illinois labor wid manufacturing locations be
used as a part of the manufacturing process, if applicable. This specification may be
negotiated as part of the solicitation process.

{b) Residency. A resident bidder is a person authorized to transact husiness in this
State and having a bons fide establishment o1 iransacting business within this State
wii it was actually transacting business on the date when any bid for a public
contract 1s iirst advertised or annous...' A resident bidder includes a foreign
corporation duly authorized to transact busii.c..z in this State that ha. + hona fide
«..:Mishment for transaciing husiness within this St~ where it was actually
transacluyg hasiness on the date when any bid for a public contract is first advertised
or announced.

(c) Fede; ! finds. This Section does not apply to any contraci for any project as 1o
which federal fuua. nre available for exponditire when its provisivii: may be in
conflict with federal law or [cderal regulation.

(Source: P.A, 90-572, eff. date - See Sec. 99-5.)
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Exhibit B

|FORM D - OFFEREDITEMSPRICING . -~~~ ProcurementNo:

RAD5-15
Offeror Motorola Solutions, Inc,
Name:
;:Ir“ (f'lﬁft Item Description Offered
Code (Offeror may not change any desctiption or add items) Price
Per the RFP Motorola has included an Electronics Catalogue for our Vertex equipment on a
OA CD mediq in lieu of listing each individual product and its options. In addition, a discount
APC sheet is atiached in the pricing section and nsed to calculate all individual prices within
the ECAT disk.
Motorola also offers an extensive on-line program called Motorola On-Line that allows each H-
GAC end user to check specific confract pricing, place orders, and check shipping estimates in
addition fo invoice history. The on-line tool is the most advanced of its kind in the
Communications Industry.
Per the RIFP Moiorola has included an Elecironics Catalogue (ECAT disk) on ¢ CD media in
OB fiew of listing each individ.a. product and its options, 1. «ddition, a discount APC siccot is
attacie.! in the pricing section an. i ved to calerlate all individual prices within the ECAT diyi.
OC Mobile Command lntcroperable Communication Equipment & Services
oD Muotorola Tntegration Service: LMR
Motorola offers v 1ange of serviees includii., [ 1egration, Installation and iaining, The cost
of these services is regional in nature, Samples below wic listed for reference only.
oD Project Management Daily Rate* 3 1,818.00
(§])) System Engineering Daily Rate* $ 1,818.00
oD System Technologist Daily Rate* $ 2,173.00
OD _ Standard Shop Installation: Hourly Rate* 3 150.00
OD Standard Shop Installation: Daily Rate* 3 1,200.00
OD Mobile Radio Installation* $180-$500
oD Radio Programming* §55-$125
oD Data Installation* $180-$428
*Prices may vary by Region and Stated Scope. Travel Not Included
($))) Motorola Integration Services Advanced Services

Page 1 of 2
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Motorola offers wide range of services including Integration, Instalfation and Training. The cost
of these services is regional in nature, Samples below are listed for reference only,

oD NG9-1-1 Consolting Services-Daily Rate* $1,694
OD Security Project/Program Management-Daily Rate* $1,604
OD Wireless Security Technician-Daily Rate* $1,580
0D Security Penetration Tester (Wired Network)-Daily Rate* $1,580
oD Sceulrly Trainer-Daily Rate* $1,328
OO0 Application Security (;omcle Reviewer-Daily Rate* $2,033
0D IT Incident Response and E-Discovery Assitance-Daily Rate* $1,694
7 h IT Disaster Recovery Planner-Daily Rate* $1,580
OD IT Disaster Recovery Plan Teéter-Dain Rate* 31,580
oD Buisness Continuity/Continuity of Government Planner-Daily Rate* 51,580
Ob - Buisness Continuity/Continuity of Government Plan Tester-Daily Rate* $1,580
oD Mobile Application Zorvices Project Mallaéé;nejna Daily Rate*® $s65
Ty o iabile Application Services System Engineer-Daily Rate® - $565
()Di 7 Mobile PLLIJ:.. ~ion Services Solution -r\ik.‘-wr"w-ﬂaily Rate* - $2,033
8l Mobile Apnlication Sew-icrés Ay eation and Solution Desu-:s,.s—l JUeitv Rate* 52,033
ﬁT)D Mobile Applicali_on Seevices Applicatibn and Solutioe TﬁqplcmcntationDaii; itac® $2,033
oD Appiiciion Tntegration and Custoniization Serviceé Project Manag..ient-Daily Rate* $1,694
()D Applicatioﬂ Il-l-t(-igl airen and Customizatioﬁ ScJ\ o Svstem Engineer—Daﬂy Riw® $1,69;
oD ./\ pptiation Integration Eli'l&i.&l:jlu:‘-:i??\ﬁ()]] Services Soluii;u oo ittech-Daily Rate® h £2,033
oD Application Integration and Customization Services Application and Solution Design-1nilv Rate* $2,033

oD Ap;;j;w: i Tntegration and Cusiom imﬁog :ervicae; ikpplicaﬂ ut, w! Solution Implemcﬁfatioru— 41,604
()]) Unified Conunmunications Services Project Management-Daily Rate* ' $1,694
OD Unified Communications Services System Er-l;;inee[mDai]y Rate* 11,694
OD Unified Communications Services Solution Architech-Daily Rate* $2,033
oD Unified Communications Services Application and Solution Design-Daily Rate* $2,033
oD Unified Communications Services Application and Solution Implementation-Daily Rate¥ $1,694
(§])) Consulting Services Project Management-Daily Rate* $1,694
OD Consulting Services System Engineer-Daily Rate* 31,694
oD Consulting Sérviccs Solution Architech-Daily Rate* $2,033
oD Cénsulting Services Internet Protocol Network Accessment-Daily Rate* $2,033
oD Consulting Servics IP Network Design and Integration-Daily Rate* $2,033
oD Consulting Services IP Wide Area Network Backhaul Design and Integration-Daily Rate* $2,035
oD Consulting Services Custoemr Network Interface Design and Integration-Daily Rate* $2,033

Page 2 of 2
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FORME-PUBLISHED OPFIONS .~~~ ProwrementNo: | RA0S-15

Offeror
Name:

Motorola Solutions, Inc,

Notes:
(Linportant)

1) U 2 single Form E for ALL Uption/Accessory items and quote each on a single, separate line. DO NOT use
multiple Form E's... Add or insert additional lines as necessary.

2) Completely describe v b item. Include the manulu.iurer's code or part number, Each item listed MUST have a
bnngow code of part number so that it can be identified in any subsequest contract.

3) Options which ~place standard equipment « - 2 Form D Ttem should be .- "vcd net of any eredit due for the
replaced item.

4) Options ~hich are upgrades/dowagr= =< of a Form D Ttem should be priced at the differential amount between

the cost of the frorm T Ttem and the upgrade/downgrade option.

Code or
Part No.

Offered

Opuion Description .
Pt P Price

OA

Per the REP Motoroln has included an Electronics Catalogue (ECAT disk) on a CD media in
fiew of listing each individial product and its options. I «ddition, a discount APC «Goct is
e o i the pricing section and wsed to calealate all individua! »rices within the ECA. J: 0.

Motorais: also offers an extensive - Tine program called Mute. ..« On-Line that allows eac’ /1. |
GAC end usci . heck specific contract pricing, place orders, and chu.ir Iinping estimates in
addition to invoice hi-:ory. The on-line tool is the moxi advariced of its kind in i
osmmnications Industey,

OB

i the REP Motorola has included an Electronics Catalogue (ECAT disk) on a CD medic i
lieu of lis:ing each individual produci and its options. In addition, o divcount APC sheet is
attached in the pricing section and used to calculate all individual prices within the ECAT disk.

Motorola also affers an extensive on-line program colled Motorola On-Line that allows each H-
GAC end user to check specific contract pricing, place ovders, and check shipping estimates in
addition to invoice history, The on-line tool is the most advanced of its kind in the
Communications Industry. '

0C

Per the RIP Motorola has included an Electronics Catalogue (ECAT disk) on a CD media in
lieu of listing each individual product and its options, In addition, a discount APC sheet is
attached in the pricing section and used to calculate all individual prices within the ECAT disk.

Meotorola also offers an extensive on-line program called Motorola On-Line that allows each H-
GAC end user to check specific contract pricing, place ovders, and check shipping estimates in
addition te invoice history. The on-line tool is the inost advanced of its kind in the

Communications Industry,

Page 1 of 1
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FORM 11 - PRODUCT SUMMARY

 Intitation No.: RA05-15

Cferor Name:|poo101 Solutions, Inc.

A completed copy of this form must be provided with Propesal. On the table below, for each RAD5-15 product code priced (Form D), proposcr
shall provide a short swnmary detailing the items, equipment and/or services being offered for that specific producl cude. Proposer shall specify the

product code, 1anufacturer and product category along with the product summary Lelow.

Product |Manufaciurer (cx. Produet Category
, (ex. Radio Product Summary
Code Harris Communication (Quick summary of your offering Tor this propesal)
(ex. ITA) | Communieations) Ny -
Equipment & Services)
T A. Radio Mobile and Portable radies
Commarnicativn Basestations
Equipment & Services.  Trunking Systems
including Dispuil: Consoles
Recui,ors/Pagers; Lond — [Mobile Data Systems
Mobile Radio., Dase Maobile Data Subscribers
Stations; Communication |Mobile Computing Devices
Contral Console Systems; |Broadband Wireless Mesh Intrastruciure and Subscribers
Portable Radies; Trunking | Video and Biometrics
Radio Sysiems: Towers  |Radio Infrastructure { Towers, Shelters, UPSs and Generators)
Mobile Data Systems: LTE Equipment/Services
Wireless Mobitity Next Gen 911 Equipmenl/Services
Intellizent T.ed Policing
Real Time Video Salutions
0A Natorola CAD and Records Maii o -ment
B. Emergency Respunse | Infegrated Command Control Eq.-inment
Command and Control |5, :lem Integration Services
Eyuipment & Services
OB Motorola -
C. Mobile Conovneli Fmergency Trailers
Interoperable C.oom Integration Services
Ccmumnication Command “olicles
Ui Motorola Equipinent & Serviees
D. Integration of | Project Management
Services System Engineering
Syslem ivahinologist
Training '
Advanced Services
oD Motorola Video and Network Management
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322 | Dispatch Solutions 15% | MCC 5500
404 | Dispatch Solutions 20% CENTRACOM
415 | Dispatch Solutions 10% | Monitors
443 | Dispalch Solutions 20% | MCC Console
454 | Dispatch Solutions 15% | Audio Access.
520 | Dispatch Solutions 10% | WAVE Technology
524 | Dispatch Sniutions 10% | MOTOBRIDGE
G860 | Dispatch SoMtLona 10% | WAVE Technology '
706 | Dispatch Selutions 20% | MCC Access
708 | Dispatch Soi ttions 17% | Dropship !
720 | Dispatch Solutions 17% | Gold Series Flashes
740 | Dispatch Solutions 15% | MIP5000
892 | Dispatch Solutions 10% | WAVE Technology |
214 | Fixed Data Products 10% | MOSCAD
275 | Fixed Data Products 10% | MOSCAD
342 | Fixed Data Products 10% | MOSCAD
| 382 | iixed Data Products. 10% | MOSCAD
403 | Fixed Data Products 15% | Data Controller;i e o
455 | Fixed Data Prodﬁcts 15"/;:_ {Data Subscriber _
469 i:ixed Data Products 10% NFM Products
499 | Fixed Data Products 10% | MOSCAD
708 | Fixed Data Products 17% | Fir= Station Alerting
222 | Fixed Metwork Equipment 15% | PDG Software
329 | Fixed Network Equipment o | Site Packages
381 | Fixed Network Equipment 15%- Enterprise Terminals
207 | Fixed Stalicn Accessories 10% | Dropship
273 | Fixed Station Accessories 10% Analog Comparator
277 | Fixed Station Accessories 20% | Smart X
457 | Fixed Station Accessories 20% | Infrastructure Antennas
515 | Fixed Station Accessories 20% | Transmission Line
624 | Fixed Station Accessories 15% | ASTRODIU
525 | Fixed Station Accessories 15% | ASTRO Comparator
856 | Fixed Station Accessories 10% | Alt Building
207 | Fixed Station Antenna Systems 10% | Dropship
005 | Fixed Stations 20% | PR860
112 | Fixed Stations 18% | G-Series Products
225 | Fixed Stations 10% | QUANTAR/QUANTRO
281 | Fixed Stations 18.50% | Zone Manager
301 | Fixed Stations 20% | QUANTAR ASTRO Trunking
360 | Fixed Stations 21.50% | QUANTAR Receiver

February 14, 2015
Use or disclosure of this proposal is subject
to the restrictions on the cover page.
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Fixed Stations

377 17% | Trunked Central Cont.
417 | Fixed Stations 10% | Misc. Site Equipment
424 | Fixed Stations 15% | Master Site/ASTRO
425 | Fixed Stations 15% | Small Systems
448 | Fixed Stations 20% | QUANTAR/QUANTRO
474 | Fixed Stationis 23% MTR
7509 Fixed Stations 21.50% | ASTRO QUANTAR
512 | Fixed Stations 23% MTR3000
537 | Fixed Stations 21.50% | SZ Intellirepeater
590 | Fixed Stations - 21,50% | QUANTAR Receiver
595 | Fixed Statcns 18% | STR3000
643 | Fixed Stations 15% | DIU
875 | Fixed Stations 20% | SZ Intetirepeater '
680 | Fixed Stations 21.50% | Data Base Station
744 | Fixed Stations 20% | Misn Parts
811 | Fixcd Stations 5% Encryption

| 881 | Fixed Stations 15% | Powerline LV
015 | Fixed Wireless Broadband 20% S;;eulal Applications
075 | Fixed Wircless Broadband - 0% MESH
224 | Fixed Wireless Bro:dhand 5% | Paint to Point
800 | Fixed Wireless Broadband 0% | MESH
832 | Fixed Wireless Broadband ) 10% | Wireless LAN/zymbol ]
882 | Fixed Wireless Broadband 15% | Broadband Services
904 | Fixed Wireless Broadband 15% | Canopy
906 | Fixed Wireless Broadband " 45% | Canopy Service
910 | Fixed Wireless Broacb.n 15% | FTP Service
947 | Fixed Wirelsss Broadband 15% | Broadband Peripherals
901 | Lifecycle Services C% Migration Assurance Pr'ogram
902 | Lifecycle Services 0% SMA
903 | Lifecycle Services 0% SUA, SUA
904 | Lifecycle Services 0% Sus
905 | Lifecycle Services 0% SA
051 | LTE 10% Site
052 | LTE 10% BTE
063 | LTE 10% MME, SGW, PGW
054 | LTE 10% HSS/PCRF
055 | LTE 10% | Core
056 | LTE 10% | Device Manager
057 | LTE 10% | Vehicular Modem
058 | LTE 5% Dongle

Houston-Galveston Area Council

Radio Communication/fEmergency Response & Moblle Interoperability Equipment
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059 | LTE 10% | Applications
061 | LTE 10% | Applications
083 | LTE 10% PSIG
065 | LTE 10% | PDA Handheld -
066 | LTE 10% Dropship
375 | LTE 0% LTE
708 | LTE 17% Battery Backup

o84 | LTE ) 0% | LOGAL TECHNICAL SUPPORT
985 | LTE 0% | CSIMATERIAL
989 | LTE ’ 0% | NETWORK AIRTIME
823 | Maintenance 0% SMA
983 | Maintenance 0% CAD
554 | Mobile Accessories 15% | Mobile Antennas
644 | Mobile Accessories 15% | Misc. Accessories
879 | Mabile Abipiications Software 10% | CAD
022 | Mobile Stations 10% MOTOTRBO
103 | Mobii. Slations o 26.50% | CDM750
109 | Mobile Static. .. | zs.60% | coM1250
159 | Mobile Stations 20% | GM3C0
189 | Mobile ;‘-)‘:.::tions : 15% Mobile Acces.orias o
276 | Mobile Stations 25% | XTL 5000

| 287 | Wobile Stations 10% | PAG-RT, VRS750
374 | Mobile oic. s | 15% | ASTRO Consolelic T
426 | Mobile Stations 25% | APX
AT1 | Wiow 1 Stations ' 25% | APX
484 | Mobile Stations  10% | MOTOTRBO
500 | Mobile Stations 25% | XTL 5000
514 | Mobile Stations ' 25% | XTL 2500
518 | Mobile Stations 25% | XTL 2500
527 | Mobile Stations 25% | APX
571 | Mobile Stations ‘ 15% | DVR
585 | Mobile Stations 25% | XTL 5000
652 | Mobile Stations 25% | APX
655 | Mobile Stations 25% | APX

656 | Mobile Stations - 25% | APX
761 | Mobile Stations 25% | APX
775 | Mobile Stations 16.50% | XTL 1500
776 | Mobile Stations 20% | Maratrac
792 | Mobile Stations 20% | CDM1550
869 | Mobile Stations ' 20% M1225

February 14, 2015 Houston-Galveston Area Counci)
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922 | Mobile Stations 20% | CM200/CM300
422 | MOTOTRBO 10% | Infrastructure
475 | MOTOTRBO 10% | Applications
516 | MOTOTRBO 10% | Applications
557 { MOTOTRBO 10% | Controller
563 | MOTOTRBO 10% | Controller
777 | MOTOTRBO 10% | Portables
131 | Network Proc . cts 0% | Microwave Radio
147 | Network Products 10% | MND Products
207 | Network Products 10% | Dropship
232 | Network Products 10% | Unified Network Sive.
_7'68 Network Products 17% | Network Security
136 | Pagers/Mrceiver 15% | Minitor Products
169 | Pagers/Receiver | _20% Advisor Il
452 | Pagers/Receiver 15% | Pagers
361 Paging/'Rc-,-uievers 15.00% | Paging
Baod PaginglRecieve;é 1 5");) . mroders
940 P'-c_lgmg/Recievers 15% | Minitor Paiis
941 | Paging/ ReciGvars 10% | Infrastructure
| 004 ! Portable Radiophone (ic2bles) 20% | EX500/EX600
008 | Portabi. Radiophone (Portables; 20% | HT1250
M8 | Portable Radiopiione (Portables) 0% CP100/CP150/CP200
| 019 | Prrtable Radiophone (i-v:ables) 0% | PM/CM Radios
027 | Portable Radiophone (Portables) | 0% | ALPHAL
037 | Portable Radiophu: i {Portables) 10% | MOTOTRBO
087 | PFuilable Radiophone (Ponables) 10% | MOTOTRBO
158 | Portable Radiophone (Portables) 20% | CP110
185 | Portable Radiophone (Portzbles) 0% Software
187 | Portable Radiophone (Portables) 15% | Portable Accessories
205 | Portable Radiophone (Portables) 25% | XTS 2500
271 | Portable Radiophone (Portables) 25% | Portable Accessories
291 | Portable Radiophone (Portables) 25% | APX Accessories
320 | Portable Radiophone (Portables) 25% | XTS 5000
332 | Portable Radiophone (Portables) 20% | FLASHport Software
362 | Portable Radiophone (Portables) 20% | Parts
372 | Portable Radiophone {Portables) 20% | XTS Accessories
402 | Portable Radiophone {Portables) 20% | GP900 Accessories
407 | Portable Radiophone (Portables) 25% | XTS 2500
414 | Portable Radiophane (Portables) 20% | Accessories
426 | Porlable Radiophone (Portables) 25% | APX
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430 | Portable Radiophone (Portables) 20% | FLASHport Software

442 | Portable Radiophone (Portables) 20% | PR400

453 | Portable Radiophone {Portables) 20% | XTS Accessories

456 | Portable Radiophone (Portables) 20% | RPG
}
)
)

458 | Portable Radiophone {Portables 20% | APX Accessories
470 | Portable Radiophone (Portables 25% | APX 7000
476 | Portable Radicphone (Portables 20% | XTS Accessories

481 | Portable Radiophone (Portak!es) 25% | APX
483 | Portable Raciophone (Portables) | 25% | PM1500
u05 | Portable Radiophone (Portables) 20% i Accessories
527 | Portable Radiophone (Portable ) 25% | APX
536 | Portable Radiuphone (Portables) 26 | APX
56, | Portable Radiophone (Portables) 25% | AX V
570 | Portabie Radiophone (Portabiv.) 10% | PDR350C Portable Repeater
577 | Portable Radicphone (Portables) 20% Passport
| 519 Fortable Radiophone {IPorlables) 18% | Lyin ! Accessories

626 | Porii.. "ariophone (Portables) 20% | PR1500

k4 | Portable Radloph( ne (Portab]es) 0 XTS 4000

656 | i'ortable Radiophone (Po.:.. ves) | 26% | Ala
)
)

656 | Portable i:-linphone (Portables 25% | APX

772 | Portable Radlop wnie {Portables 33. 50% HT750

687 | Po:'-hle Radiophone (Portables) 20% | XTS/MT i500

721 | Portable iv..* snhone (Portables) | 7% | XTS 5000 ]
726 Portable Radiophone (Portables) 25% | X1 1500 uiv

742 | Poriz'= Radiophone (Portables} 25% | APX Accessaries

749 | Portable Raui thone {Portables) 3& L0% | HT1250

765 | Portable Radlophone (Poriabfes) 25.00% | APX 6000 Basic

756 | Portable Radiophone (Portables) 25.00% | APX 6000XE
)
)

785 | Portable Radiophone (Portables 25% | Accessories

798 | Portable Radiophone (Portables 25% | APX Accessories

798 | Portable Radiophone {Portables) 25% | APX Accessories

837 | Portable Radiophone {Portables) 25% | APX

841 | Portable Radiophone (Portables) 33.50% | HT1550 XLS

883 | Portable Radiophone {Portables) 15% | Talkabouts
(

977 | Portable Radiophone (Portables) 10% | MOTOTRBO

390 | Professional Services 0% Performance Management Reports

659 | Professional Services 0% NG-911

659 | Professional Services 0% Security, IP Networking

670 1 Professional Services 0% Sl

842 | Professional Services 0% 311 Software
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509 | Receivers 21.50% | ASTRO QUANTAR
512 | Receivers 23% Receiver Options
743 | Receivers 156% | ASTRO Receiver
808 | Records Management Software 10% | PSA
279 | Records Management Software 0% CAD
137 1 Secure Solutions 5% Key Management
201 | Secure Sclutions 10% | KVL 11
729 | Secure Solutions 14‘“}0 Logging/ASTRO-Tac
462 | Secure Solutions 10% | KVL3000
524 | Secure Soluiions 15% | ASTRODIU o
5.0 | Secure Solutions 15% ASTRO Comparator
519 | Secur'ly 0% Network. Security Monitoring
519 | Security o 0% Security Updaté N
BB | Service/Maintenance 0% | Nelwork Monitoring )
769 | Service/Maintenance i 0% Network Preventive Maintenance & Cnee
Infrastructure Respcnse

| 100 | ServiceMaintenance 0% | SUAll
772 Serz;i;;c.-'I'-,ﬂaintenance 0% Technicai Lo ot
929 | Service/Maintenance E)‘ Services o
293 Scwice/Maintenance_ N 0% é-e-r-v.-;-\;:;/Training
195 | Software Upgrades/FLASHport 0% Infrastruétur;ﬂ- Coftware
371 1 Software Upgrades/FI.ASHport O—% Fadio Subscription Soft.
430 | Suitware Upgrades/FLASHp: | 20% | FLASHgort Software
262 | Test Equipment " 20% | Service/Shop Supplies
vl | Test Equipment 0% T ies! Equipment/Shop
293 | Training-Professional Servigés' 0% Training;’Services
039 | Trunking Prouucts and Systems 5% Wireless Valley Soft.

| 85 Trunking Products and Systems 15% | Fixed Data
112 | Trunking Products and Systems 18% | G-Series Products
115 | Trunking Products and Systems 10% | Commport
277 | Trunking Products and Systems 20% | SMARTNET Controller
280 | Trunking Products and Systems 18.50% | Zone Controller Man
281 | Trunking Products and Systems 18.50% | Zone Manager Interface
377 | Trunking Products and Systems 17% | Central Controller
485 | Trunking Products and Systems 15% | PDG Hardware
593 Trunking' Products and Systems 23% | MTR2000 Trunking
708 | Trunking Products and Systems 17% | Dropship
877 | Trunking Products and Systems 18.50% | Zone Manager Software
002 | Video Solutions 10% | RTVI
080 | Video Solutions 10% | RTCC
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4388 | Video Solutions 10% Fixed Video

964 | Warranty C% Addifional Warranty

606 | Wireless Mohility 15% | Canopy

232 | Wireless Mobility 10% | Wireless LAN

907 | wireless Mobility 15% | Unlicetsed

908 | Wireless Mobility " 15% | Licensed -
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