
COUNTRY SUMMER 2018 

RECAP REPORT 



NORTHERN CALIFORNIA’S BIGGEST COUNTRY MUSIC FESTIVAL 

3 
Epic Days 

June 15-17 

14 
Performers on 

Chevy Silverado 

Stage 

6 
Performers on 

Redwood Credit 

Union Community 

Stage 

30,000 
Attendees 

38 
States 

Represented 



A GREAT LINEUP OF COUNTRY MUSIC ENTERTAINERS 

FRIDAY 
Florida Georgia 

Line 

Granger Smith 

Eric Paslay 

Lindsay Ell 

Muscadine 

Bloodline 

SATURDAY 
Little Big Town 

Maren Morris 

Tyler Farr 

Drake White 

Seth Ennis 

SUNDAY 
Toby Keith 

Joe Nichols 

High Valley 

Tyler Rich 



GREAT FESTIVALS ARE MORE THAN GREAT MUSIC 

Country Summer 

Campground 

Introduced in 2018 

Country Summer After 

Parties Introduced in 

2018 

Country Summer Country 

Club Sold Out All 

Three Days 

A Portion of Ticket Sales 

Benefitted a Relief Fund 

Addressing the 

Community’s Recovery 

Needs 

Bud Light Beer Stations 

Kendall-Jackson Wine 

Garden 

Jack Daniel’s Saloon  & 

Exhibition 

Food Vendors 

and Shopping 

Mechanical Bull Riding 



REPRESENTATIVE WEBSITE PAGES 

201K 
Traffic from 

January 17, 2018 

to 

June 18, 2018 

47% 
Increased Traffic 

from 2017 

Sponsor Banner 

Ads Rotate 

Sponsor Tab and 

Dedicated Page 

Sponsor Logos and 

Ads Link to 

Sponsor’s Website 

Visit the Website: 

countrysummer.com 

http://www.countrysummer.com/


MEDIA FLOW CHART 

451M 
Facebook/ 



SONOMA MEDIA GROUP 

Froggy 92.9, the most listened to Country Radio Station in 

the North Bay, is locally owned by Amaturo Sonoma Media 

Group. Froggy and its four sister radio stations deliver a 

multi-layered marketing campaign annually for Country 

Summer valued at more than $300,000.  

From January through June,  this integrated campaign drove 

ticket sales while promoting Country Summer Sponsor 

Partners. Elements included: 

 1600+ 30-60 second produced promos on Froggy 92.9

 2000+ 15-20 second live liners on Froggy 92.9

 700+ 30-60 second spots on sister stations KHTH,

KMHX, KSRO and KSRO

 2300+ streaming spots and promos across the 5 ASMG

stations

 Display Ads on all station websites

 Multiple Emails to Froggy Email databases

 Multiple Text Blasts to Froggy Text Club members

 Social Networking via Facebook,  Instagram and Twitter

 A Broadcast and Streaming Reach of over 150,000

listeners weekly

 14,774,250 gross impressions total

 Dashboard Display Messages

 On-Air Contesting



 PRESS COVERAGE AND THIRD-PARTY ENDORSEMENTS 

105K 
Impressions Via 

PR Underground 

Distribution 

1,112 
Headlines Via 

PR Underground 

Distribution 

76M 
ABC News Radio 

Digital Reach 

Recognition 

Among Nation’s 

Top Country 

Music Festivals 

Voted Sonoma 

County’s Best 

Music Festival 






