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Regional Partnership 



CAMPAIGN 
OBJECTIVES

• Build Brand 
Awareness

• Change 
Behavior

• Take Action



CAMPAIGN 
GOAL

Create an 

emotional 

connection 

with our 

creeks.



ACTION AREAS



$60k regional multi-media 
marketing campaign 

• August 2019 – November 2019 

• English and Spanish 

• Print Advertising 

• Local and Digital Radio 

• Movie Theater Advertising 

• Outdoor Signage and Billboards 

• Social Media 

MAGNIFYING OUR 
MESSAGE



StreetsToCreeks.org



Streets to Creeks Video 



MEASURING 
SUCCESS

• Reach & 
Frequency

• Website 
Visitors

• Social 
Engagement 

• Creek 
Stewardship



Follow Streets to Creeks 

@Facebook/SRWater


