Community Education
Campaign
Fall 2020 — Spring 2021
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Customer Service




Fiscal Responsibility




OBJECTIVE
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Strong Messaging

——

It is also |mportant that we continue to invest in resilient
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onatural disasters, like wildfires and earthquakes.
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Spanish Outreach
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Customer Support Outreach

* Help2Others Water Bill Assistance
 WaterSmart Tools
e [Leak Detection
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Communication Schedule

 Phase 1 Outreach: Oct — Feb
— The Value of Your Water

* Phase 2 Outreach: Mar — May
— Understanding Your Water Rates



Phase 2 Strategy

* Understanding Y our Water Rates

— Planning & Expertise for Rates
— Rate Analysis
— Cost Reduction Strategies






